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Bring your software to life with 
an Intel Pentium* Processor. 


With an Intel Pentium® processor inside your PC, you have 
the power to really bring your software alive. 



A Pentium processor-based PC will make light work of 
everything from the most complex business packages to the 
latest multi-media games, as well as being a powerful way 
to access the Internet. 

For information on an Intel Pentium processor-based PC call, 
into your nearest retailer, or visit the Intel Web 
site at http://www.intel.com/procs/pentium/ 
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USE ABC GRAPHICS SUITE' WITH YOUR MICROSOFT'OFFICE SO 
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(02) 415 2642 


Designed for use in the "drag and drop" environment of Wlndows®95, ABC Graphics Suite is the perfect graphics 
extension to Microsoft Office 95. It grms you with market-proven, award-winning applications for diagramming, image 
editing, drawing, 3D text and graphics and media management of over 30,000 clipart images. 

You'll get the new “6.0" versions of ABC Flowcharter? Picture Publisher? 

Micrografx Designer? and the revolutionary ABC Media Manager" plus Instant 3D? 
it’s one of the most cost-effective ways to improve your business. 


MICROGRAFX' 



Fax (02) 41 5 264 


ATTENTION COREL USERS: before you upgrade call 02 415 2642 for special offer 
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Tb become a 
ber, fill in the subscription card 
located in the Member Benefits 
section of the magazine. 

For upgrades of Microsoft prod¬ 
ucts, fill in the upgrade coupon 
located in the Member Benefits 
section or post correspondence 
to Microsoft Sales Information 
Centre, Locked Bag 58, North 
Ryde NSW 2113. 

For other information about 
Microsoft products, please con¬ 
tact Sales Information Centre on 
(02) 870 2111 or 1-800 257 253. 



Even in world-renowned locations, it's easy 
to be distracted if you’re carrying engrossing 
material. Darren Everett of 8 allajura, WA, 
missed seeing the Leaning Tower when he 
visited Pisa late last year because Commu¬ 
nique’s content proved too enthralling. But 
fortunately, his companion captured the 
moment and we can all enjoy the famous 
sight 

Darren’s favourite issue is Communique’s 
first ever colour edition (Feb/Mar 1990) and 
he wins a sought-after Communique 
T-shirt 

You too can have the chance to be comfily 
sporting this popular garment on your next 
holiday by taking a shot of yourself or a 
friend with a favourite (or the very first issue) 
of Communique. 

Send your entries along with your address, 
phone number and Communique member¬ 
ship number to the “Here’s me and Commu¬ 
nique in...” Competition, P.O. Box 222, 

St Leonards, NSW 2065. 


i you were wondering about our icons: 
This icon signifies a special offer or competition 


♦ 


is cons lute 
a what? 

Okay, okay, I bet you thought we’d forgotten about 
the Communique Christmas issue Cover Competi¬ 
tion. Wrong! 

We have a winner. More on him in a second, but 
first, some details of the competition. If you recall, 
readers were asked to solve a cryptic competition 
where the clues were hidden in various places on 
the cover of that particular issue, lb make it extra 
difficult, we also tossed in a couple of red herrings. 

The answer, as Brian Hill from Cleveland in 
Queensland correctly discovered, was “Have A 
Great 1996 From The Microsoft Tfeam”. For his 
efforts, Brian wins a copy of Microsoft’s cool 
Communique PowerBase CD-ROM. 

The answers were as follows: the Sail of the 
windsurfer had an anagram of “Have a great 1996 
from”, the surfer’s arm had a tattoo which was an 
anagram of “The”, the word “Microsoft” was clearly 
labelled on the beach 
umbrella, and the buck¬ 
et had an anagram of 
“Team”. Red herrings 
could be found in the 
sand (“Her Red Ring”) 
and in the flag being 
pulled by the aeroplane. 

Brian was correct 
when he wrote, “I hope 
the crazy message being 
towed along by the 
aeroplane is a red her¬ 
ring, because I can’t 
make it out.” The mes¬ 
sage, which said “Is 
Cons Lute a Hit”, was 
an anagram for “This is 
not a clue”. 

Thanks to eveiyone who entered. Meanwhile, 
it’s time to dive into this month’s issue of Commu¬ 
nique, which features some interesting experi¬ 
ences of a couple of completely different organisa¬ 
tions who have recently migrated to Windows 95 
and Office 95. 

Enjoy the issue! 

Darren Edwards 



ver in question. All you had to do was 
ie simple, straightforward clues and 
jy have been a winner; like Brian Hill 
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INSIDE INFO 


Get a load of this month’s Inside Info bonanza. 
You’ll find free software, details of our Christmas 
issue winners and a bunch of splendid Microsoft 
Press books. 



TECH ROAD MAP 


The information age has, it goes without saying, 
brought us a lot of information. With the Tech 
Road Map you’ll learn how to find even more with 
some very interesting e-mail newsletters. 
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ASK THE WIZ 


That old fellow surely spends far too much time 
staring into his computer screen. But the results 
are truly fab for he brings joy and hints and tips to 
Communique members the country over. 



Here’s the place to go if you want to get the latest 
and greatest version of your favourite application. 
You’ll also find support telephone numbers, lists of 
Solution Providers and a bit more to boot! 






What’s this? An unhappy 
Communique member. After 
recovering from the shock of it 
all, the Communique team 
goes in search of the elusive 
‘special’ Microsoft Mouse Mat. 
There are also missives from a 
host of other members on a 
wide variety of subjects. 


THE VERDICT’S IN - 
LET’S MIGRATE 


This month we focus on two very different, but very 
satisfied, Windows 95 and Office 95 users. From the 
NSW Attorney General’s Department to a small 
research station on a tropical Queensland island, 
people are still jumping for joy at the stability, the 
power and the ease of the world’s most splendiferous 
operating system and application family. 


WHEN THE CHIPS 
ARE DOWN 


When a small Melbourne-based firm won the con¬ 
tract to provide project planning and management 
services for the construction of the $500 million 
Crown Casino it was given 10 days to identify and 
plan all the main 
design and construc¬ 
tion activities 
involved in 
ing the project. To 
cover how they did it, 
we sent 

nique’s construction 
correspondent Nico 
Manktelow on-site. 





















































TUTORIAL - SMALL 
BUSINESS FOCUS 



BRINGING THE SURF TO 
DOOR 


wrote about Microsoft’s 
a good deal has happened. This 
month Darren Edwards grabs a surfboard and pad- 
search of Bill Gates, Daniel Petre and 
cool free software. 


m 


Resident Communique techos, Sue Dyson and Roger 
McShane, go on a joyous journey of discovery in this 
month’s tutorial on Microsoft’s Small Business Pack. 
Along the way they discover some power-packed 





SLOPPIN’ AND 
SCRATCHIN’! 


The school hols, Easter and Mum’s Day all get 
wrapped up together this month in a super Kids’ 
Communique extrav¬ 
aganza. It’s time for a 
paint slopping, pen 
scratching, creative 
juices flowing time 
with those two most 
fine products, Cre¬ 
ative Writer and Fine 
Artist! 



mi 


COMMUNIQATE - 
DR FEELGOOD 



Dr Sally Feelgood, sex consultant to the everyman 
(and woman), is a star of radio, TV and, now, 
cyberspace. When she’s not 
surfing the Internet, she’s busy 
answering life’s big questions. 


u m 


OFFER-SMALL 
WONDER SCANNER 



This month Hewlett-Packard wheels out a 
powerful little scanner that will get the job 
done. And for extra good 
measure, Communique 
members will be able to 
pick up the powerful 
package at 24 per cent 
off. 



I2U 

COMPETITION CORNER 


Do your bit and help out 
our beloved mother 
tongue. All word-coiners 
(that’s everyone) are cor¬ 
dially invited to send in 
all their inventions and 
have the chance to win a 
prize. But leave some 
time for the crossword 
competition too. 




















































Dear Communique, 

Every time I buy a new Microsoft product, I fill out the registration 
card and promptly mail it. Although I always select a mouse mat as 
my “special free gift”, one never arrives. Is this why it is “special”? 


Berowra Heights, NSW. 

Editor replies: 

Looks like you’ve fallen prey to the mouse mat snatcher! Our 
apologies. A few folk have missed out on this fine aid to comput¬ 
ing and one is (truly) scurrying its way to you right now. 

This Your Say Letter of the Month wins a copy of Microsoft’s 
Music Central 96, 


Part I — Mac despair... 

Dear Communique, 

It was interesting to see in a recent issue of Communique (see 
Dec/Jan, 95/96 issue) an article defending Microsoft’s support of Mac 
users and products. It was pretty much the only article of interest to a 
Mac user. And yet if you go back and look at your celebrity interviews 
over the year the number who used Macs is out of all proportion to the 
Mac content (or lack of) in your magazine. 

The issue was really brought home to me when I renewed my 
Communique subscription recently. The renewal came with an offer of 
a free copy of Encarta ’95. Fair enough, I thought, it’s a bit out of date 
but it’s a chance to see what it’s like - a preview, if you like. There was 
nothing to say whether I wanted Windows or Mac so I assumed that 
because I had Word and Excel for the Mac your clever computers 
would send me the right thing. Off went my subscription. 

In due (and, I must say, quick) course it turned up. 

Encarta ’95.. .for Wmdows. 

“Poop!” said I. 

After an interminable time struggling through the Microsoft phone 
direction service (using a Commander telephone system and loud-and- 
clearly-annunciated-words, i.e. shouting at the bloody thing) I stum¬ 
bled upon a real person who seemed quite nonplussed by (but 
genuinely sympathetic with) my problem. 



It appears that there were two completely different 
offers going (and here is the mother of all slurs...): 

• for Wmdows users there was Encarta ’95 

• for Mac users there was Flight Simulator. 

Why do you people insist on thinking that Macintosh 
computers are just toys and that REAL computing is done 
on an IBM or lookalike? Even more surprising considering 
the similarities of Wmdows 95 to the Mac environment. 

The lady on your phones suggested that I give the 
Encarta ’95 away as a Christmas present but quite frankly I 
do not know anyone with an IBM. Not well enough to give 
them such a thing, at least. Causes an imbalance in the 
social fabric, that does. 

It is fair to say that the Encarta ’95 offer made the differ¬ 
ence when I had to decide whether renewing my Commu¬ 
nique membership was value for money. 

On its own, with the magazine having few items of inter¬ 
est to Mac owners and already having the most recent ver¬ 
sions of the programs I need, Communique membership is 
not worth the money. 

Sony, but that’s what I feel. 

Yours less than happy, 

Lee Kennedy, 
Burwood, Vic. 


Part II — ...and hope 

Dear Communique, 

I was wrong. 

You may recall (or at least your bruised and battered 
computers may recall) my letter bemoaning the Encarta ’95 
offer to people not privileged enough to use a Mac. Yes/ no/ 
maybe. 

It doesn’t matter, I’ll press on regardless. 

When I lamented pitifully and soggily (a four-tissue call) 
to the lady on the phone at Microsoft Services, she 
promised me that she would “see what she could do”. 

I must confess that I was rather sceptical. Well, what 
can one person do against a gargantuan beastie like 
Microsoft? I asked myself. Very little, self answered. 

But I was wrong. 

A copy of Encarta ’95 for the Mac turned up earlier this 
week. Callou callay chortlement dans mon joie! 

Thank you. 

Yours, more than happy to be proved wrong, 

Lee Kennedy, 
Burwood, Vic. 

Signpost Searching 

Dear Communique, 

I was most impressed with the help you offered to Primmy 
and Charles Bright (see Communique, February, 1996). 

Our business is based on selling machinery on a commis¬ 
sion basis, which is not a standard type of business. Never- 













theless, we believe that somewhere the database, software and 
program exist already - all we need is to be able to find it and 
adapt it. 

We use Windows 95, are networked with five computers 
and use Paradox for our sales department customer control and 
follow-up. 

We would very much appreciate your assistance in helping 
us locate the program we need, or recommend a specialist who 
could quote us for designing the program. 

We are a small agency, with two directors (selling) and three 
administrative/clerical staff. We look forward to your reply with 
great interest. 

Paul Berg, 
St Kilda, Vic. 

Editor replies: 

Paul, thanks for your inquiry. Unfortunately Communique 
magazine isn’t really the place to find the sort of information 
you’re after (although we’re more than happy to helpj. Your 
best bet is to contact a Microsoft Solution Provider in your 
area. They’re experts inputting together Microsoft-based solu¬ 
tions and work in a wide variety of industries. You’ll find a 
list of them on page 53 of this issue. 

Mental Acrobats 

Dear Communique, 

Your Baffling Brainbox Bursters gave my young sons and me 
many hours of gratifying, yet at times strenuous intellectual 
acrobatics. All three of us had input into numbers 2,3 and 4 but 
we stalled on a couple of questions in the first Brainbox Burster. 
However, we reckon that three out of four isn't bad. 

The words “I’m bored” were hardly heard at all this holiday 
break thanks to Communique. Usually, this phrase is very com¬ 
mon during the Christmas period and is uttered at least three 
times a day! 

I have found your lips & Techniques supplement extremely 
useful and although I unfortunately became an unemployment 
statistic just before Christmas I have convinced my wife (an 
absolute technophobic) that the $99 subscription fee is a steal 
for what you receive in return. Keep up the great work. 

Howard Ferrier, 
Caloundra, Qld. 


We welcome letters from Communique members on all subjects regarding 
Microsoft and Communique. 

Hi Microsoft software product. 

Send to: YOUR SAY, Communique Magazine, 

P.O. Box 222, St Leonards, NSW 2065. 

Email: cmq_ed@msn.com 

Communique regrets we are unable to enter into individual correspon¬ 
dence; we reserve the right to edit letters for reasons of space; and the 
views expressed in these pages do not necessarily represent those of 
Communique magazine or Microsoft Pty Ltd. 


Help on Help 


Dear Communique, 

I have trouble trying to decipher which number to select when 
ringing Microsoft Help Lines and suggest it would be a good 
idea for the instructions for accessing the different help lines to 
be published in Communique, as I am sure that there are many 
members like myself who waste your employees’ times by con¬ 
tacting the wrong department when ringing Microsoft and hav¬ 
ing to be transferred to the correct one to have our inquiries 
answered. 

Hilton Keane , 
Kirrawee, NSW. 


Editor replies: 

Each issue in the Directory section of this magazine we pub¬ 
lish the various numbers Communique members can call to 
receive support or information. This issue you’ll find it on 
page 52. Cheers. 

Icon Conning 


Dear Communique, 

In a recent issue of Communique you talked about Music Cen¬ 
tral 96. Being interested in music and computers, I thought ‘Yes! 

I must buy this’. I went to the local software store to check the 
system requirements before I ordered it. To my horror it said, 
‘Requires Windows 95’. Unfortunately I haven’t got Windows 95 
and I’m still using 3.11. 

There is no mention that it required Wmdows 95 in your arti¬ 
cle, in fact the icons you use to show which OS it will work on 
showed a Wmdows 95 icon and the normal Wmdows icon. This 
I found a bit misleading; don’t get me wrong though, I am not 
saying I don’t like Wmdows 95, in fact quite the opposite -1 
have been using a computer since I was about four (an 8MHz 
XT dad tells me; fast, hey?! Don’t worry, we have a 486 now!) 
and I hate to think I’m getting behind. Computers are my life! 

My friend has Wmdows 95 and I’ve often spent a long time 
in front of his computer seeing what I can learn about it, not 
that it’s hard! Just hit the Start button and off you go! By the 
way I love your magazine. Dad and I are both members. 

Alistair Beasley, 
Camberwell, Vic. 

Editor replies: 

We’re sorry if the icons were misleading, Alistair. Placing the 
Windows 3.1 icon in the article you are referring to was an 
editorial mistake. Our apologies. 



7 







m 


HEWLETT® 

PACKARD 





Low-cost scanning has just 
reached new heights in quality. 




Introducing the HP ScanJet 4p scanner, a low-cost, high-resolution colour and 
grey-scale scanner offering the versatility and value to meet your everyday 
needs. Easy to install and use, with “one-button” scanning of images and text, 
it’s ideal for creating high quality new documents, converting and storing 
documents in electronic formats and capturing images and pictures to 
create presentations and newsletters. Windows and Macintosh compatible, the 
HP ScanJet 4p is the complete solution to your scanning needs, all at a price 
that will surprise. 


| Be sure it’s versatile. 


Be sure it’s HP. 


Telephone 131347for your nearest HP dealer. Or call the HP FIRST fax service (03) 9272 2627 and request 
ID number 90327for a fact sheet. 












.He llo!_ 

Welcome to Inside Info, the section where 
you’ll find all the news on new products from 
Microsoft as well as bits and pieces on what’s 
happening inside Microsoft itself. 


More value, more power! 


* 



Microsoft Office 
Value Pack For 
Home And 
Business 


Want to get your 
hands on the 
hottest value 
pack ever from 
Microsoft? 

Well, now’s your chance 
with the Microsoft Office Value Pack. 

You’ll be able to upgrade to the latest version of 
Microsoft’s super Office Professional for Windows 95 
(it’s got Windows 95 versions of Excel, Word, Access, 
PowerPoint and Schedule+) and a whole bunch of 
other great stuff. 

It’s the perfect pack for business and home use. 

For more information turn to page 16 of this 
issue of Communique. 


Database bonanza from 
the Net 


§ 

Microsoft Access 
for Windows 95 
databases 

Who said databases 
were boring? Get your¬ 
self along to Microsoft’s Internet site and get hold 
of one of the niftiest collections of database 
wizardry ever. 

Yes, it’s true. Microsoft has released five Access 
for Windows 95 databases that are ready to run and 
can be downloaded from Microsoft’s Net site free. 
You don’t even have to have a copy of Microsoft 
Access to use them because they come with a run¬ 
time version of Access. 

You’ll find a wide range of databases including 
one which will help you solve the tough Commu¬ 
nique Crossword which appears each month. With 
this database, you’ll be able to search for puzzle 
answers by typing in the length of the word or 
searching on the clue itself. This Microsoft Access 
database can not only help you finish the crossword, 
but finish it faster. 

The Microsoft Access Crossword Puzzle Solver 
includes more than 20,000 word and clue combina¬ 
tions from the New York Times. 

You’ll also find the following databases for 
Access for Windows 95: a Music Collection database, 
a Contact Manager, an Order Entry database and a 
Wine List database. 

The above free databases for Microsoft Access 
for Windows 95 are available now and can be 
downloaded from Microsoft’s World Wide Web 
server at “httpf/www.microsoft.com/msac- 
cess/rtr”. 



Techo time coming - Microsoft Tech*Ed 96! 


Microsoft’s Tech'Ed 96 is coming and you’ve still got a little time left, but be 
quick. One of the country’s most popular techo shows, Microsoft Tech*Ed 
96 is the place to be if you want the latest information on application 
system development and infrastructure design. 

Tech*Ed 96 runs from Sunday, May 12, to Wednesday, May 15, at the Bris¬ 
bane Convention and Exhibition Centre. 

For more information call the Microsoft Tech*Ed 96 hotline on 
(02) 236 9387 or fax (02) 236 9234 to receive a brochure. 

But hurry! 
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Baffling Brainbox Burster Winners 


CQAMJNiQUE 


In December last, year we threw down the gauntlet of a few 
challenging competitions to help you chase away those 
sun-soaked holiday blues. And to sweeten the pot, we threw in 
some great Microsoft software and hardware prizes. The result¬ 
ing flood of entries was fantastic (though a little lop-sided) and 
proved that our holiday time segment has become very popular. 

So thanks to all those who entered and, if you didn’t take 
out a prize, our commiserations - remember, there’s 
always next year to enter! 

And now, to our winners. 

Alack and Alas: 

No. 1 - Everest Emerges 

In case you’ve been wondering, it’s true - Baffling 
Brain Box Burster No. 1 proved too hard for Com¬ 
munique members and we, sadly, didn’t receive a 
single entry. Seems the innermost recesses of 
Microsoft terminology proved too tricky. Here we provide the 
elusive answers. We’ll be keeping the five prizes of Fury 3 and 
SideWinder 3D Pro for an upcoming competition. So watch out! 
Here are the answers. 

1 Arcade. 

2 AutoComplete, AutoFormat and AutoCorrect. 

3 AnswerWizard, Chart Wizard and FunctionWizard. 

4 Magic School Bus, Haunted House, How the Leopard Got his 
Spots, Fine Artist, Explorapedia 

5 (a) Pa - Space Simulator, aunt - Haunted House, Dan - Dan¬ 
gerous Creatures, Nat -100 Nations, Tun - Ultimate Robot, Art 
- Encarta, Seb - Baseball. 

(b) Pop - PowerPoint, Nana - Cinemania, Dora - Explorapedia, 
Flo - Golf, Rubi - Publisher, Rita - Fine Artist, Vera - Creative 
Writer, Sal - Ancient Lands, Sean - Music Central, Meg - Home 
Cooking, Gil - Flight Simulator, Les - Magic School Bus 
Explores the Solar System, Dom - Magic School Bus Explores 
the Human Body, Reg - Art Gallery, Ross - Dinosaurs, Rod - 
World of Flight, Ewen - Wme Guide, and uncle - Musical Instru¬ 
ments. 

The Popular Favourite: 

No. 3 - Dangerous 
Creatures 

Poets approached our subject (acrostically) from 
every angle, coming up with some exotic and 
scary verses. The five most entertaining creations 
which win copies of Microsoft Encarta 96, 

Encarta 96 World Atlas, and a Microsoft Natural 
Keyboard were from: 

Darcy Erwin, from Howrah, Tasmania, 

Peter Martin, from Mount Eliza, Victoria, 

Nick Ramshaw, from Claremont, Tasmania, 

David Rolls, from Femtree Gully, Victoria, and 
Jeffrey Wong, from Earlwood, NSW. 

APR 7 ?*, 




Dear Brain: No. 2 - Letter to 
your Very Own Editor 

Letters arrived abounding in constructive (and sometimes 
damning) criticism along with far-reaching suggestions for 
radical neuronal improvements. The five most imaginative 
missives, winning copies of Publisher CD-Deluxe and Cine- 
mania 96 came from: 

Jamie Derkenne, from Bellingen, NSW, 

Howard Ferrier, from, Caloundra, Queensland, 

Andrew Humphreys, from Heathridge, WA, 

Andrew Stephen, from Coorparoo, Queensland, and 
Max Young, from Everton Hills, Queensland. 

Here’s a letter from one of the winners, the prolific Max 

Young, a Communique member from 
Everton Hills, Queensland. 

A letter from 
my PC 

Dear Sir (or Madam), 

It has come to my attention that on I 
December 26, 1996, at 15:32.07.014 
I requested from you some information regarding whether to j 
continue removing files from my hard disk or not. At the time 
of writing (December 26, 1996, 15:32.08.016) I have yet to 
receive a reply! 

This is not the first time you have been so slow in respond¬ 
ing to my requests. Only last week I required a simple mouse 
click in order to continue processing. How long did I have to 
wait? Over three seconds! This sort of service is simply not 
good enough. 

I confess that I am not technical and know nothing of the 
inner workings of humans, but surely something can be done! 
This could, perhaps, be an upgrade to your peripherals (arms), 
or perhaps you should replace your central processing unit 
(brain). 

Unless something is done I will be forced to take my ser¬ 
vices elsewhere. 

Yours sincerely, 

PC. 


The Communique Booker Prize: 
No. 4 - TipWizard Short Story 

This one was a toughie, but received many entries. Story 
tellers ranged far and wide in telling tales leading to the 
climactic appearance of the TipWizard (or WizardTip or 
PitWizard for that matter). The five most gripping sto- 
winning copies of Bookshelf 95 and Golf 2.0, 
re from: 

Dianne Berlin, from Melbourne, Victoria, 

Ron Bradford, from Port Macquarie, NSW) 
Brian Green, from North Ipswich, Queens¬ 
land, 

Geoffrey Pearce, from Kogarah, NSW, and 
Max Young, from Everton Hills, Queeasland. 







Microsoft’s Family Technology Nights were a great hit with parents and 
kids all around Australia last year. This time around, they’ll be bigger 
and better than ever, so don’t miss out. It’s time to register your 
school! 

The best thing about Family Technology Nights is that everyone 
from teachers to parents and kids can find out all about what makes 
computers and software tick and how they can help make school and 
homework easier and more fun. 

Here's how it works: a keen Microsoft team roll up to the school, 
set up a pile of computers and nifty Microsoft software and begin a 
journey showing how computers work in the education and home 
areas. 

It’s all about taking children’s education beyond the classroom and 
into the home. And it’s a great opportunity to try out demo software 
and get your hands on free give-a-ways. 

To be a part of a Family Technology Night call 1-800 641 898 and 
register your school today. 




Classic programming 

Programming Windows 95 

No programmer or aspiring programmer should 
go without the definitive ‘how to’ book - now 
written for 32-bit! 



Microsoft Press’ Programming Windows 95 is Charles 
Petzold’s best-seller updated for Windows 95! It covers Windows 
95 issues including multi-threading, GDI, OLE enhancements and 
pre-emptive multitasking. Also included with the book is a 
CD-ROM chock-a-block with 32-bit programming goodies. 
Programming Windows 95 is available now. 

ISBN 1-55615-676-6, ERP $99.95. 


Become a Net guru 

The Windows 95 Internet Kit 

Here comes the ultimate collection of Internet 
tools and information for users of Windows 95 
from Microsoft Press. It’s the Windows 95 Inter¬ 
net Kit and it contains everything you need, and 
need to know, to surf the Internet, including a 
start-up Internet service account. 

Leam all about browsing the World Wide Web, downloading 
files, checking out newsgroups and get into the nitty-gritty of 
electronic mail. 

The Windows 95 Internet Kit is available now. 

ISBN 1-55615-885-8, ERP $59.95. 

Self-study for 
support professionals 

Microsoft Windows 95 Training 

Get your hands on the official courseware for 
Windows 95 Support Professionals from 
Microsoft Press! Microsoft Windows 95 
’Raining is a two-volume set that will prepare 
anyone sitting the Microsoft Certified profes¬ 
sional exam with everything they need! 

Leam how to install and configure Windows 95 for a whole 
range of different user needs, identify and correct problems, and 
remotely manage a workstation on a network. 

Microsoft Windows 95 Training is available now. 

ISBN 1-55615-931-5, ERP $400. 




Communique Chats with a Win 95 guru 

Join Communique’s editor and managing editor, Darren Edwards 
and Ray Welling, as they talk about the nuts and bolts of Windows 
95 with Microsoft’s Windows 95 Product Marketing Manager Tony 
Wilkinson. April 23, 7pm. Go word: “cmq_chat”. 
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There are heaps of ways of getting 
information on the Internet, but one 
of the best is from regular e-mail 
newsletters. All you have to do is 
follow the directions below and pretty 
soon you’ll be receiving the latest 
news, heaps of techo tips and 
pointers to some great sites. 


What you’ll get: This one covers a wide range 
issues, from straight computing and Internet 
issues to social ones, relating to happenings 
on the Net. You’ll receive an overview of con¬ 
tents from a wide range of CMP Publications’ 
titles as well as the occasional witty piece. 

How to subscribe: Get along to 
Tech Web’s site for information on how 
to subscribe. 

| http://techweb.cmp.com | 


What you’ll get: This monthly newsletter 
comes to you courtesy of the good people 
from the Visual Basic Programmers Journal. 
While a ripping read for techo-types, this one 
should be avoided if you’re just into apps and 
shoot-em-up games. You’ll find lots of refer¬ 
ences to Microsoft’s Internet strategy. 

How to subscribe: You’ll need to get along 
to the Web site and subscribe from there. 

| http://www.windx.com | 


What you’ll get: All the news that’s fit to print 
about that fine operating system, Windows 
95. You’ll get hints on how to use it better, 
news on the latest application additions to 
the family and some sound, good old advice 
on tweaking your system so it runs like light¬ 
ning. You’ll also find links to the hottest new 
Internet sites using the multimedia elements 
of Microsoft’s Internet Explorer 2.0. 

How to subscribe: To subscribe send an 
e-mail to “enews99@microsoft.nwnet.com”. 
Leave the subject line blank and write the 
words “SUBSCRIBE WINNEWS” in the body 
of your text (and nothing else!). 

| http://www.microsoft.com | 


What you’ll get: The weekly missive from the 
coolest (some say, most pretentious) voice of 
the information age. 

You’ll be pointed to articles all over 
HotWired’s generally excellent site and you’ll 
learn about what’s hot and, to use a worn 
cliche, what’s not. 

How to subscribe: To subscribe to 
the HotFlash mailing list, send a message 
to “info-rama@hotwired.com” with the 
message “subscribe hotflash” in the body 
of the message. 



| http://www.hotwired.com | 

























Explore and investigate in 
graphs. Visually explore where 
the business is going, with the 
graph that shows it best. 


Capture and share reports. 
Managers can gather important 
reports in briefing books just 
by cutting and pasting. 


Deliver immedi 
ate value. Rank 
top products 
for customers 
in seconds! 
Compare, trend 
flag exceptions. 
All the function 


Examine your data from any 
organisational angle that 
impacts results. Just drag in 
any category you choose from 
the Dimension Line. 


Get to the highlights fast! 
Nothing beats PowerPlay to 
the first answer - or the next! 
Explore large volumes of data 
with unrivaled speed. 


Get the total 
multidimen¬ 
sional picture. 
Organise data 
the way managers 
need it, then 
drill down 
further in any 
direction for 
instant under¬ 
standing. All 
without pro¬ 
gramming! 


Drill down any¬ 
where, anytime. 
Drill down 
instantly on any 
graph to pursue 
the driving fac¬ 
tors below the 
surface. Auto¬ 
matic “hot spots” 
signal more data 
underneath. 


The New PowerPlay 4.1 Gives Managers An Understanding 
Of Their Business They've Never Had Before. 

And An Introductory Price You'll Never See Again. 


Get PowerPlay® 4.1 now for $495* 

For the first time, give managers across 
the enterprise the total multidimensional 
picture. With PowerPlay 4.1, 
managers quickly explore and 
analyse all the factors driving 
their results. They see critical information 
they’ve never seen before. And you can multi¬ 
ply that impact by putting business intelligence 
on every desktop in the company. 



Call now for your $495 introductory 
copy, and see how PowerPlay revo¬ 
lutionises business reporting and 

analysis. Nothing’s faster to 
evaluate or more cost-effec¬ 
tive to deploy. But don’t wait! 
PowerPlay will change the way your managers 
see your business forever. 

But you won’t see this “ “ 
special price for long. Tools That Build Business 


COGNOS 


Dealer enquiries phone i.t. ConnXions on 1-800-024-233. 


•Full licence copy of PowerPlay 4.1. Regular price $995 plus freight Includes program that transforms spreadsheet or relational data into PowerPlay*} 
multidimensional format Limit one introductoty offer per customer. Offer available exclusively through 008 811 910. 

©1994 Cognos Corporation. Cognos and PowerPlay are registered trademarks of Cognos Corporation. 
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Whether your business is big or small, migrating 
to Windows 95 and Office 95 means saying 
farewell to memory crashes and a big 
helloooo to productivity gains. 

We check out two recent migrations. 


The verdict's 


T he problem with computer users is that 
they insist on using software. And not just 
single applications. They seem obsessed 
with having three, four, and sometimes even five, 
applications running simultaneously - and we all 
know that can spell disaster! 

In days of yore that often meant dramatic 
crashes as over-taxed operating systems said, 

“No more!” 

Indeed, so common did the message GPF 
(general protection fault) become on users’ 
screens that most of us became adept at the three 
key combination of CTRL, ALT and then, with 
dexterous use of the right pointing finger, DELETE. 
This keyboard gymnastics is otherwise known as 
“rebooting the PC”. 

The result would be hard disks whirling, speak¬ 
ers beeping and screens going black before the 
inevitable reloading of Windows began ...again. 

Today, the news is good. The team that put 
together Windows 95 paid heed to the cries of help 
from millions of users around the world and put a 
super effort into getting memory management right. 
The result is a stable environment that has led to the 
almost total disappearance of right-hand index fin¬ 
ger calluses the world over. 

One such organisation that is seeing keyboard 
gymnastics disappear is the Attorney General’s 
Department of New South Wales. By beginning at 
the top and progressively working through the 
organisation, the IT department at the Attorney Gen¬ 


eral’s has commenced the migration to Wmdows 95 and Office 95 that has led to 
this miracle. 

With its most senior officers numbered amongst the organisation’s power 
users, the Chief Executive Officer and Director of Finance and Strategic Services 
seemed logical choices to kick off the migration to the next generation of operat¬ 
ing system and application family, according to the Attorney General’s Depart¬ 
ment’s Director of IT, Con Colovos. 

Befuddled memory 

“Prior to installing Wmdows 95 our support people were up in their offices 
solving problems such as systems crashes and basically helping them on a regu¬ 
lar basis,” said Colovos. With staff using Office Pro, Lotus Notes and Organiser, 
system crashes due to befuddled memory were a regular occurrence. The major 
problem they had was that Windows 3.11 could not handle a large number of 
applications opened simultaneously. 

“Now those memory problems are gone because Wmdows 95 allocates mem- 






In a bid to meet up with a particularly enthusiastic Windows 95 and Office 95 user, Darren 
Edwards throws on some unfashionable tropical kit, a pair of shades and a hat as he treks 
to Queensland’s One Tree Island to talk about, among other things, productivity gains. 

One Tree Island is a small research station peopled mostly by its managers, Mark 
Waugh and his wife, Robin Sweetapple-Waugh, and constantly changing teams of scientists 
and students. 

With the recent completion of a new bio-chemistry administration building on the 
island, the facility’s owners, Sydney University and the Central Queensland University, have 
migrated from Windows 3.1 and Office 4.3 to the Windows 95 operating system and 
Office 95 family of applications. 

The computers and software are now at the service of the small teams of scientists 
from institutions around Australia and the world, who visit this island at the southern end 
of the Great Barrier Reef. 

The migration follows a similar one at Sydney University's School of Biological Sciences 
(Marine Studies Centre), which oversees the operation of the research station. Both sites 
communicate via e-mail (thanks to a nifty mobile telephone and a booster to make sure its 
signal gets to the mainland), and the computing resources on the island 
are more than sufficient, Waugh says, for visiting scientists to be able to 
continue their work during their stay at the island. 

“We’re mainly using Word and Excel at the moment,” Waugh says. 

“Excel is very important to the scientists for storing data and doing cal¬ 
culations from their experiments. They also move the data around 
between the applications and into PowerPoint, which is a key compo¬ 
nent of the software family when putting figures, graphs and informa¬ 
tion together for publication.” 

Waugh adds that the migration will greatly increase computing pro¬ 
ductivity on the island. 

“Compared to the older stuff Windows and Office 95 are brilliant,” 
major advantage of Windows 95 is you really notice its ability to open more programs at 
one time without any additional RAM, so it’s obviously managing memory better. 

“It’s great to have the ability to go to Excel and pull out figures, plop them into Power¬ 
Point to work on them further, then move them across to Word for final publication.” 

Waugh says that Windows 95’s Add/Remove New Programs is particularly useful 
because he and the scientists visiting the island use a lot of shareware software downloaded 
from the Internet 

“That ability to integrate a large variety of programs that are available from the Web, 
and then being able to remove them and their associated files later is a great help when 
more than one person is working from the PCs.” 


Island 

Office 
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oiy for each application loaded and, when the user closes that application, the 
operating system releases the memory for other use. Now our users can use 
their PCs and software to the maximum.” 

Before Windows 95 arrived on the scene sections of the organisation were 
using DOS 6.22 and Windows for Workgroups 3.11. In addition some sections 
used Office 4.3 for Windows. According to Colovos, these users are now better 
able to integrate their applications. “The features that make Office 95 work well 
with Windows 95 make them very good together. And the familiarity is good too. 
If you know how to use 4.3 you know how to use Office 95.” 

The Attorney General’s Department uses a mix of applications including 
Windows 95, Office Professional for Windows 3.11 and Office 95 (which will 
account for 90 per cent of all computing activity at the organisation when fully 
implemented). 

The migration to Windows 95 and Office 95 is part of an Information Tech¬ 
nology upgrade which will standardise office automation software throughout 
the organisation. Colovos and his team will be adding an additional 120 servers 
to the Attorney General’s existing 40 and, by the end of the project, will have 
2500 workstations operating Windows 95 and Office 95. 

“Every major court house in New South Wales will be running Windows 95 
and Office 95 once the roll-out is complete,” said Colovos. 

In addition to dramatically reducing the number of systems crashes, Colovos 



The Attorney Generals * IT Team... “now our users can use their 
PCs and software to the maximum” 



While migrating to 
Microsoft Windows 
95 and Office 95 
has helped many 
become more 


the same thing will give 
your business - regardless of its 
size - a real boost. Microsoft has 
put together the ideal business 
or home office upgrade pack that 
provides everything you need. 


Microsoft Office Professional: 

The complete suite of applications includes 
Windows 95 versions for Word, Excel, 
Access, PowerPoint and Schedule+. 


The Microsoft Office Value Pack has been created to 
provide business and home offices with the ultimate 
upgrade. It’s been packed with everything you’ll need, 
including nine complete software applications, the 
Microsoft Ergonomic Mouse, a Windows 95 training 
CD-ROM plus three CD-ROM samples. 

In addition, if reading each month about the great 
resources available on the Microsoft Network and the 
Internet has got you aching to get online, there’s a solution in 
the Office Value Pack that’s perfect for you - free access to both the Internet 
and the Microsoft Network plus the first 
five hours free. 

By combining some of the hottest soft¬ 
ware around, the Microsoft Office Value 
Pack provides the tools that will help your 
business in a fast, competitive world. They 
include: 













says that users have been empowered through the 
increased integration between all the applications in 
Office 95 and between those applications and the 
operating system. 

Not all plain sailing 

Despite this, it hasn’t all been plain sailing. 
Colovos says the problems he and his team encoun¬ 
tered were typical of any migration to a new envi¬ 
ronment and were solved through some hard work, 
some imagination and a bit of time. 

“If I had a single piece of advice to give someone 
if they were thinking of migrating to Windows 95 
and Office 95, regardless of how big their business 
is, that would be, they’d better know some good net¬ 
work people.” 

With the Attorney General’s Department out¬ 
sourcing much of its IT infrastructure, techos from 
Colovos’ small, dedicated team worked hard during 
the crucial early days of the installation phase. 


“We went through quite a lot of work to get everything in place. However, the 
effort was worth it. All we needed was good technical people.” 

Colovos says that for all the noise being made about the problems some cor¬ 
porations have had implementing a Windows 95 and Office 95 migration, his 
department found solutions to every problem. 

“The way we looked at it when we were installing our system - and you’ve 
got to remember that we have 1200 PCs in the Sydney office alone - was that, 
whatever problem there was, there would be some solution.” 

The department’s techos found most of the information they couldn’t source 
direct from Microsoft on various bulletin board systems (BBSs) around the 
world. According to Colovos, the software drivers and tips the techo team 
picked up from the Internet and through talking directly with Microsoft were 
invaluable during the installation. 

“We began work when Windows 95 was released in August last year and 
slowly, say in the two to three month period following, we worked at getting it 
right until we had a stable network environment,” said Colovos. 

“Now we’ve learned a lot, and one of the things we’re doing is having one of 
the techos put together a standard installation procedure document and instruc¬ 
tions on how Wmdows 95 should be installed on all our networks as we expand 
throughout the state.” • 


ce Value 




Microsoft Publisher: This CD Deluxe version creates 
everything from professional-quality newsletters, brochures 
and flyers to greeting cards and letterheads. 

Microsoft Small Business Pack: The perfect 
companion for Microsoft Office Professional makes it even 
easier to get the job done with all the planning, tracking 
and analysis tools you’ll need to run your business. 

Microsoft Ergonomic Mouse: The award-winning 
mouse provides comfort and reliability as well as precise 
control. 

Microsoft Plus!: This companion 
program for Windows 95 improves the 
look and performance of high-end 486 
and Pentium systems. It includes Internet 
Explorer (which you can also download 
free from Microsoft’s Web site at 
“http://www.microsoft.com”), fun fea¬ 
tures and system tools, such as Drive¬ 
Space 3, a tool which can dramatically 
increase available hard disk space. 


Windows 95 Training CD-ROM: This fully interactive 
course guides you through all the features of Windows 95. 

CD Samplers: Three CD-ROM samplers are included in 
the Microsoft Office Value Pack, providing samples of Microsoft 
Home products and two games CD-ROM samplers, one of 
which is dedicated to Windows 95 games with full 32-bit graph¬ 
ics processing. 

Visio Express: This super, third-party Microsoft Office 
add-in is the essential business graphics software. 

Add graphics impact to everyday documents without ever 
leaving your workplace. 

The Microsoft Office Value Pack is 
available now and has an estimated retail 
price of $599, however members of 
Microsoft’s Communique program will 
be able to upgrade for only $549 - that’s 
a discount of $50. For more information 
on upgrading from your existing 
Microsoft products, or any other busi¬ 
ness software, call Microsoft Sales Infor¬ 
mation on (02) 870 2111 or 1-800 257 
253 if outside Sydney. 
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When a small Melbourne firm won 
the contract to provide project 
planning for the $500 million 
Crown Casino it was given 10 days 
to identify and plan all the main 
design and construction activities 
involved in completing the project. 
To discover how they did it. we 
sent Communique's construction 
writer Nicole Manktelow on-site. 


when 


the 


What has 22,000 tonnes of steel, 180,000 cubic 
metres of concrete, and takes up 300,000 square 
metres of land on the Southern bank of that upside- 
down river, the Yarra? It’s the Crown Casino, 
Melbourne’s latest showpiece, which is due to be 
complete by the end of the year. 

When the building stops at the site, it will have 
gone up in record time - a mere 26 months. In the 
meantime, the building continues and amongst all 
the dust, noise and work is Paul Steinfort and 
Associates (PSA) Project Management who, 
working with the builders Grocon, help to ensure 
everything runs smoothly and on time. 

Paul Steinfort and Associates were contracted 
18 months ago. “We were retained for project plan¬ 
ning for the master construction and design and we 
had to get cracking straightaway.” 

PSA had to get organised at a hectic pace, 
coming up with the master plan for the casino (the 
overall time frame for the building to be complete) 
just 10 days after winning the contract! 

To do the job, Steinfort enlisted the aid of 
Microsoft’s latest version of its project management 
software, Project for Windows 95. The software has 
helped Steinfort plan all completion dates for vari¬ 
ous stages of construction, determine the final date 
when construction would be complete, and identify 
activities involved in the job. In the end Steinfort 
and his site planners and programmers, Gary Smart 
and Andrew Sewell, used Project 95 to identify and 
track up to 20,000 activities. 

“The whole process of project planning and 
management is four dimensional, especially when 
you look at the combination of things we are moni¬ 
toring and throw in a tight deadline,” he said. “That’s 
where we found using Project 95 so crucial. We 


are 


needed it to help us plan the work, when it had to be done by, and then, together 
with Excel, monitor the progress of that work.” 

After the initial frenzy of organising the master plan it was time to get down 
to the nitty gritty, which included overviewing the architect’s planning procedure 
and making sure the right drawings were produced at the right time. 

“Time scheduling for the drawings of the building and the other design docu¬ 
ments is so important but often does not get enough attention from architects,” 
Steinfort said. “It’s pretty useless detailing the design of the roof if the ground 
floor design hasn’t even been started.” 

Manageable chunks 

As well as ensuring the integration of the architects and construction sched¬ 
uling, it was necessary to break the overall area up into more manageable 
chunks. 

“In the case of the casino, any one area can be worth around 20 - 30 million 
dollars of construction costs, so it’s important to get it right.” 

Creating a sequence of tasks is an integral part of the planning, just like a 




i flexibility” 


plan of attack in battle. Doing so allows for outlining the needs to be complete, 
when, and in what order. As an example, a sequence of work may be formwork 
first (steel frames etc.), followed by concrete, pipes and ducts, then the walls 
and then the ceiling. After that, the sequence will include putting in all the power 
points and data points. The casino has to be fitted with some pretty high tech 
equipment so it was very important to understand what was needed and where 
in the sequence the different aspects had to be installed and accommodated, and 
if there had to be any other special considerations made. 

Making special considerations and changing plans when needed is where 
Project 95 came'into its own, said Steinfort, who has used Project since it was 
first released. 

“My company has used Project from year dot - right from version 1.0 for MS- 
DOS,” said Steinfort. “That’s how we got into business in the first place. I started 
the company from the back room of my home ten years ago and as we have 
grown and moved on, we have used Project, adding Excel to the picture and 
then using macros to help tie the two applications together.” 


Out and about 
for more info 

There are lots of different ways you can access infor¬ 
mation on Project in all its incarnations, from Mac to 
Windows 95. Here are a few places to start looking. 

Project User Group 

Need a little help from your friends? That’s what 
User Groups are all about, learning from and getting 
to know the people who use the same applications 
as you do. The Microsoft Project User Group is cur¬ 
rently working with PSA Project Management, spear¬ 
heading the use of Microsoft Project for Windows 
95 on the Internet and creating a home page for 
project management. They are also promoting the 
use of Project 2000, an interactive project manage¬ 
ment training system. 

To contact the Microsoft Project Users or PSA 
Project Management call (03) 9529 7500. 

Email: psa620@msn.com 

Microsoft Project Home Page 

This is the page for all Project buffs! There’s an 
interactive brochure (which includes new features 
info and system requirements for Project 95), a 
product information library and a “free stuff” library 
(there is a huge list of add-in software here)! This 
site also has a link to Microsoft’s Product Support, an 
area for customer feedback, and Expert Issues 
(where using issues involving the use of Microsoft 
Project are discussed). 

But before you head off in all of these directions 
make sure you take a peek at the hot list which has 
event info and a link to the Microsoft Project 
Newsletter. 

Internet 

http://www.microsoft.com/MSProject 

Microsoft Network 
Go word: msproject 
Microsoft Support Online 

If you need product support the best place to 
check out is Microsoft’s KnowledgeBase support 
database. 

Internet 

http: //www. microsoft. com/kb/faq/office/project 

Microsoft Network 

Go word: mskb 




EMP-3000 Multi-media Projector 


EPSON 



Brighten your image and lighten your load. 


The image Epson's EMP-3000 projects is 
I so bright and sharp, you would never 
I guess it came from such a small, 
lightweight, portable unit. 

EPSON s EMP-3000 Data/Video Projection 
System weights under 7.7 kgs, and is as 
easy to carry as a briefcase. It fits under 
an airplane seat with room to spare. And 
I with brightness up to 250 lumens, it lets 
I you deliver a boardroom-quality 
presentation anywhere. 

It has everything you need to run 
I computer-based presentations from both 
Windows-based PC’s and Macintosh. With 
I the handy remote control unit, you can 
I switch back and forth between video and 
computer inputs at any time. 

So take your show on the road with the 
Epson EMP-3000, the lightest and 
brightest in its class. 


Lighter 

Easily portable at 7.7 kgs. Fits 
comfortably under a plane seat. It's 
exceptionally accommodating to all 
transportation means. As easy as 
carrying a briefcase. 

Brighter 

Crisp image up to 250 lumens. 
Projection distance: 4' to 41' feet. 
Image size: 21" to 300" diagonally for 
use in small or large environments. 
Enables you to give a professional- 
quality presentation anywhere. 

PC, Macintosh and video compatible 

Software and cables included for 
Windows" and Macintosh® systems. 
Video input (for VCRs, camcorders, 
and laser discs) accepts NTSC, PAL, 
or SECAM signals, and internally 
switches automatically. 


Easy to control 

Convenient, back-lit remote control unit 
included. Built-in menu interface for 
quick adjustment of all projector set-up 
variables. 

Universal power supply 

Allows for convenient use in most 
countries with a simple plug adapter. 

Advanced Visuals 
NSW (02) 817-5455 
VIC (039)432-8180 
or 

1-800 640 479 










Macros have been created within Excel to warn 
PSA if any of the many activities involved in a pro¬ 
ject are falling behind schedule. The macros, he 
says, allow his people to concentrate on anything 
that is the exception to the norm. 

“There’s lots of “what if?” analysis going on the 
whole time. If you find that there’s an area of a pro¬ 
ject that’s under pressure, you have to make plans to 
compensate. Not only a plan B, but C, D and E as 
well!” 

Steinfort says the whole process of project man¬ 
agement is like managing trains and checking to see 
they are on the right track and that there’s no chance 
of derailment or collision. Indeed, Project 95 looks 
very similar to this analogy when on screen. 

On the job, on-site 

Unlike other users of Microsoft Project, those 
working in the construction industry and related 
fields have an added hands-on emphasis in their 
work, with much of their time spent amongst the 
dust and dirt of a construction site. The casino site 
is enormous, taking up four city blocks, with 1500 to 
2000 people working on it at any one time. 

Much of the planning PSA undertook needed to 
be done on-site and the information produced dis¬ 
tributed as it was completed. At the site Steinfort, 
Smart and Sewell use a notebook PC and two desk¬ 
top computers to monitor progress and produce 
plans for the various stages as the casino’s construc¬ 
tion moves towards completion. 

“As for disseminating the information,” said 
Steinfort, “we really can’t use a computer for that. 
Most of the people we work with respond better to 



Pricing and HotFax 

You can purchase the latest versions of Microsoft 
Project for an ERP of $799. For information from 
Microsoft’s HotFax service use code 0686. 


meetings and hard copy information, so what we do 
is print out the planning information.” 

The project planners, construction workers and 
trades folk have regular meetings where everyone 
catches up on the current work flow and the objec¬ 
tives that have been set for the following week. 

“Overall there’s a master plan where you can see 
the big picture from beginning to end, then we have 
a plan for the next week, the next two weeks and for 
some activities we plan for the next three months,” 
said Steinfort. 

“At any one time I may have to use Project to 
check on things like the gaming room and whether 
the wall will be complete, whether pipes have been 
installed in another section, and whether the parts 
for the air conditioning have been manufactured.” 
Tools of the trade 

An essential tool at the core of project manage¬ 
ment is the Gantt chart, which is a core element of 
Project 95. The Gantt chart itself is over 100 years 
old and is a well-tested, proven management tool 
used during the construction of, among many other 
things, the Suez canal, the Snowy Mountain River 
Scheme and the Sydney Harbour Bridge. 

“Before desktop computers, fifteen years ago I 
might’ve spent two days on-site just calculating and 
drafting the Gantt chart for that week,” said Stein¬ 
fort. “Now all it takes is a few minutes - there is just 
so much flexibility to work out how your tasks inter¬ 
relate and work together.” 

Like the Gantt Chart, Project 95 has become an 
integral tool of Steinfort’s business. A beta-tester of 
the Windows 95 version of Project, PSA has been 
using the latest version since midway through 1995. 

“We have been beta testing Project in its differ¬ 
ent versions for several years, so when the beta for 
Project for Windows 95 came out we beta tested 
that too,” said Steinfort “Project 95 is very similar 
in the way it works to the previous version of the 
software. However, what we did find was that the 
Windows 95 version worked better on networks and 
had better mail and scheduling facilities than before. 

“We adjusted to Windows 95, which we did need 
to get used to, and the software is now faster than it 
used to be.” • 



Microsoft 

Press 

Getting to know the 
workings of Microsoft 
Project for Windows 
95 isn’t hard, but if 
you want to speed 
your way to expert 
status do it step by 
step. 

The Step by Step 
range from Microsoft 
Press is one of the 
most popular ways of 
getting to know your 
software, and 
Microsoft Project for 
Windows 95 Step by 
Step is no different. 



This book shows 
readers how to 
understand project 
management basics. 
Learn the basics of 
Microsoft Project, 
work with project 
tasks, establish task 
relationships and out¬ 
line a project with the 
hands-on exercises. 

Microsoft Project 
for Windows 95 Step 
by Step has an ERP of 
$59.95. 

ISBN I-55615-866-1. 
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Since we last wrote about Microsoft's 


Internet strategy a good deal has 


5 EPP 


happened. This month Darren Edwards 
grabs a surfboard and paddles off in 
search of Bill Gates, Daniel Petre and 



0 ver the past few months things on the Internet have changed rapidly. 
Read some magazines or go online to have a chat with someone and the 
growth figures you’ll see for the numbers of Australians going online each 
month are astounding - figures like 50,000. 

Alongside this massive growth, you’ll hear the quiet clickety-clack of 
developers’ putting the finishing touches on the next great Internet soft¬ 
ware product. Indeed, recently Microsoft’s development team has 
released some of the hottest new Internet tools around. 

Alongside the finished version of Internet Explorer, Microsoft’s multi- 
media-enabled Web browser, you’ll now find a free (yep, read that again!), 
free copy of Microsoft’s Internet server product, Microsoft Internet Infor¬ 
mation Server (IIS). 

IIS is the first Internet server to be integrated with the Windows NT 
Server network and it runs several times faster than NetScape Netsite 
server for Windows NT. US allows you to deploy Web sites both on the 


Internet and within corporate networks (which are 
known as “intranets”). 

Its integration with Microsoft’s BackOffice fami¬ 
ly means you can develop new Internet applications 
and enable your existing database and messaging 
applications to work on the Internet. 

If you don’t want to download it, you can pur¬ 
chase it as part of a new package from Microsoft 
called the Windows NT Server Network Value Pack. 

“Customers have asked for a high-performance 
Web solution that is simple and provides a great 
development platform. And they want it as a core 
part of the server operating system,” said Tteny 
Clancy, Microsoft Australia’s BackOffice 
Marketing Manager. “By integrating IIS into 







Windows NT Server, we are giving them what they want 
That’s why we’re seeing tremendous customer and developer 
momentum.” 


Meanwhile... 

Meanwhile, with Internet access from On Australia (the 
provider of the Microsoft Network in Australia) moving 
ahead, Microsoft is focusing keenly on ensuring the MSN site 
on the Internet is as usable as the Microsoft Network itself. 

In a recent Chat on MSN and the Internet earlier this year, 
Microsoft chief, Bill Gates, explained his vision of MSN’s 
becoming a vast community of people online. 

“Microsoft is investing a lot of money in MSN to provide 
support, communities, unique content and cool new things 
we think will be valuable,” he said. “MSN is like a club to 
some degree and we are making it attractive for people to 
join and stay in. MSN will be available across the Internet so 
the question is simply what communities like MSN will Inter¬ 
net users choose to join.” 

Daniel Petre, Microsoft Australia’s Vice President of the 
Advanced Technology Group, agrees, saying that the aim is to 

the surf 


m your Door 


make the MSN site as easy to use and as intuitive as possible. 

“We don’t think the next 30 million Internet users will be surfers who just go 
around the Net randomly. I know, for example, when my mother starts using it 
she won’t be a surfer. She’ll want help getting to information and entertainment,” 
Petre said. 

“You’ll see pointers to events and great content You’ll find a lot of what’s 
cool on the Internet from the MSN site. It’ll be a great site with great content.” 

Even now, if you go to Microsoft’s MSN Internet site at 
“http://www.msn.com” you’ll be able to customise what international news and 
sport you’d like to see each day, what sort of new Internet sites you’d like to be 
pointed to, and even which cartoons, from Peanuts to Dilbert, you’d like to giggle 
at each morning. 

Simply log in and you’ll be personally greeted and your choice of news and 
views will be laid out for you - with much of the pain of searching the Internet 
for information taken away. 


And finally... 

Early in the year Microsoft announced Internet 
tools and licensing for Microsoft’s SQL Server that 
will enable customers to deliver a new class of busi¬ 
ness applications on the Internet. 

In combination with the Internet Information 
Server, both SQL Server and the Microsoft BackOf¬ 
fice family of products are designed to make it easi¬ 
er to build client-server applications on the Internet. 

“Customers are rapidly gaining business benefits 
by linking their clientserver infrastructure with the 
Internet,” said Terry Clancy. “Microsoft BackOffice 
provides the richest foundation for a new generation 
of Internet-enabled applications, and Microsoft SQL 
Server is the engine that makes this possible.” 

Microsoft SQL Server offers a secure, easy-to- 
use interface to the World Wide Web via the Internet 
Database Connector built into the Microsoft Internet 
Information Server. The Internet Database Connec¬ 
tor provides customers with high-performance inte¬ 
gration with Microsoft SQL Server, allowing them to 
collect and track customer profiles, access history, 
and create personalised Web pages based on then- 
individual preferences. 

Enhancements to the forthcoming Microsoft 
SQL Server version 6.5 will make it easier for cus¬ 
tomers to create interactive, database-driven Web 
sites with automated information content, Clancy 
added. 

Availability: SQL Server Internet Database 
Connector and Microsoft’s Internet Information 
Server are available for downloading today. • 


Free stuff 

To download the latest version of Microsoft’s 
Internet Explorer don’t hesitate, go straight to the 
following sites: 

Internet 

http: //www. microsoft. com/windows/ie/ie. htm 

Microsoft Network 

Go word: Internet 

To download the Microsoft Internet Information 
Server, get along to: 

Internet 

http://www. microsoft. com/infoserv/IISinfo. htm 
To see a whole bunch of other free software from 
Microsoft (including a demo of Fury 3 ) check out: 

Internet 

http: //www. msn. com/products/intprod. htm 
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k Creating stuff 
9 in Fine Artist 
I is easy. Just 
call on Maggie. 
She's got a box 
full of great 
1 paintings, 
comics, stickers, 
buttons and other 
things that you can 
change, play with 
or totally destroy! 
Cool! 


COMPAQ. 


The school hols, Easter and 
Mum's Day all get wrapped up 
together this month in a super 
Kids' Communique extravaganza. 
It's time for a paint slopping, pen 
scratching, creative juices flowing 
time with those two most fine prod¬ 
ucts, Creative Writer and Fine Artist! 


P ainting, writing and drawing is one of 
the best ways to be creative when 
you've got time on your hands, so the 
Kids' Communique gang have thrown 
together a bunch of activities for you to fill in 
your holiday time. 

We've done it by using Fine Artist and 
Creative Writer because the team here are 
children of the information age. You can 
use these fine tools as well! Or just grab 
some paper, some pencils, some crayons 
or some paint and join in the fun too! 

We'll make Mum a Mother's Day card, 
we'll crack a code, we'll tell a tall story and 
we'll paint a pretty picture - all in the 
space of three pages. Could this be the 
best zappedy doodly Kids' Commu¬ 
nique ever? 

Continued on page 2 
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Everpsne's got a story to tell. Whether it's 
about how much your brother or sistfl bugs 
you, or about your secret desire Ip get 
picked up by an alien ship and shovln the 
universe in style! 

Creative Writer is the perfect tool lo get 
your brain box bubbling so you can write 
about such things. It'll even help oul with 
some ideas if you're stuck. Check olt the 
Splot Machine. It's kind of like the oil one- 
armed bandits people gambled with, Inly it 
gives you words and sentences and pictures 
to usS, instead of letting you win money. 

For instance, it will start you off with a 
sentence like: "The bald thug skateboarded 
on top of a dark, doorless cellar.'' 

Now you make up a funny sentence that 
will start a tall story. We'll give you apand. 
Start with the words: "The hapless! Kids' 
r ommunique editor..." 

Send us your sentences and 
we'll print the best ones, 
along with a photo of you 
if you send us one. The best 
entry will win a copy of 
Creative Writer on CD-Rom. 
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but for kid stuff too! There are heaps of great 
activities, useful info and fun bits and pieces for 
everyone - the trick is finding out where to go! 
Kids' Communique has searched for the 
^ coolest places on the Microsoft Network 
. (MSN) and on the Internet, so come on! 

^What are you waiting for? 




If you're not familiar with using the Microsoft Network (MSN) 
or the Internet things can get a bit confusing. So before you 
start, grab Mum, Dad or another adult, whack them in front 
of the computer and get them to join in the fun! 

First up we're going to check out what we think are the 
best places on MSN for kids - where you can meet friends, 
show off your talents and just have a good time! 


Joe’s unofficial 
ReBoot home pag( 

Here's a Web page that's almost asj 
ReBoot is! You can find out all about tK 
itself here, as well as check out the ch* 
There's even an episode guide, so | 
catch up on any you've missed and re* 
the good ones. This page has links j 
ReBoot pages too, including ones s« ; 
fans of the show and the Official ReBq 
too (authorised by the people who rrl 
show), so check it out for pictures and I 
Joe's unofficial Reboot home pa* 
"http://www.inwap.com/reboot.html"! 


web. Kids 


Web.Kids is a place that's all about adventure. Click on 
an escape hatch and be whisked away to somewhere 
cool - even outer space! 

While you're at it, take the opportunity to write a part 
of the great online stories. These tales have been written 
by kids from everywhere. You are invited to join in and 
write about what you think will happen next! 

Web.Kids is at "http://www.hoofbeats.com". 





















Tli® yuckiest site 
on the Internet 

You want to go somewhere gross? 
Well, this is it! The yuckiest site on 
the Internet is all about cockroaches 
(Bugs? Ugh! - Ed). The site has been 
set up by the Liberty Science Centre 
in the US as one of their first exhibi¬ 
tions, and it's actually a lot of fun (If 
you don't mind looking at feelers and 
scuttering legs). 

You get to learn heaps of cool 
facts about cockroaches, journey 
around the world to where they live 
and take part in a fun quiz. There's a 
search engine on this site too (if you 
need more info for assignments) and 
even a section called Ask Betty, 
where your bug-related questions 
can be answered (you can type your 
questions directly into the page). 

The yuckiest site on the Internet is 
at "http://www.nj.com/yucky". 


Splash Kids 

Splash Kids is the coolest place to hang out on 
MSN, and there are heaps of kids who do! The 
Splash Let's Talk BBS is a huge place to get to 
know other kids! You can post messages 
about anything you like in the general area, or 
talk about other topics such as Sport and 
What's Hot And What's Not. There's a Pen Pals 
BBS and one called the Wishing Well which is 
somewhere that you can tell the world about 
the things you wish for. Send in stories, art¬ 
work, even your photo - Splash Kids is a great 
place to get involved in competitions. And 
when you've done all that, have a read through 
the cool online magazine. 

To get to Splash Kids on MSN use the Go 
word "Splash". 



Teen Fornin 

F Australian kids and teenagers have got their 
act together at On Australia's Teen Forum on 
MSN - it's packed! 

Go to the Chat room to talk to a bunch of 
people, or talk privately with a friend at the 
"Bus Stop" Chat room. There's a special kids' 
zone here too, with a Chat room, BBS and 
visitor's book. Check out the Teen Link area and 
you'll even get to meet famous Errol the Cyber 
Katt! 

To get to Youth Connection on MSN use the 
Go word "OZteen". 




Get the goss on the characters from 
the movie Toy Story, and while you 
are at this great place you'll find 
heaps of things to see and do! 

Go to the Toy Box and download 
movie clips from Toy Story, cool 
sound clips as well as computer 
icons and wallpaper patterns to make 
your computer look great! There's 
also colouring-in stuff here that you 
can print out for later! And if you 
need some toy advice write to Little 
Bo Peep. She answers all those tricky 
questions such as "My Teddy has lost 
an eye and now he keeps bumping 
into things, what should I do?" 

Toy Story is at 
" http://www.toystory.com ". 
















Psssssssst! Remember the Super Spy 
competition in December? Remember how you 
were hanging from the Eiffel Tower by a second-hand bandaid? 
To win the competiton (and the title of Kids' Communique Super Spy) we 
needed you to write to us and tell us how you got there in the first place! 

Bronwyn Poison (15) of Burwood, Vic., did just that with her cool tale called 
The Heroic Rescue of Agent X. 

Congratulations, Bronwyn! A copy of 
Microsoft Encarta 96 Encyclopedia and Encarta I 
World Atlas are on their way to you this minute. 

Thanks to everyone who entered! 


small brown package appears on your 
doorstep. You tear off the wrapping and 

-W discover a letter, a sheet of code, a 
bandaid labelled "SAFETY LAST" and a ticket 
to Paris. 

You read the letter's scrawled handwriting. 

"Master Spy - I have been taken prison¬ 
er...Pierre will meet you, (see code!!!)...Agent 
X." 

Agent X???? Surely not!! "Agent X," alias 
James Harris, is your closest friend! You must 
help him! Grabbing the code, you try to make 
sense of the seemingly random numbers. Fif¬ 
teen brain-busting minutes later, you notice 
the words "Srebmun eht esrever". Oh no! 

The secret wording for "neglect the obvi¬ 
ous!" You groan. The code is just a^ 
meaningless jumble! 

"SAFETY LAST," you muse, seeing the 
bandaid, "hmmm..." Then it hits you - the 
code!! LET'S SAY FAT? Nah. SELF SAT YAT ?^ 
No... You've got it! SAFE AT FEYS !!!^ 
F.E.Y.S, the Federation Encouraging Young 
Spies, is the organisation that you and James 
both belong to. That's the meeting place! 

You jam the letter, bandaid and ticket into 
your pocket, jump onto your bicy- 
cle and pedal furiously down the it’s Rudavich! 
street. Arriving at the secret head- ® GET OUT!! 
quarters of F.E.Y.S., you dismount 
your bike and hurry inside. As your eyes 
adjust to the darkness, you make out a figure. 

"Pierre!" you exclaim. The man smiles, 
white teeth glowing. 

"Ahh," he says, "but I am not Pierre." The 
last thing you see is a scented cloth raised 
over your face before everything goes black. 




te Heroic 
.Rescue 
f Agent 

By BrONwyN Polson 
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You wake up in a dark room, with your 
limbs sloppily tied. You stretch and pull at the T 
ties and they break. The sound of tapping 
punctuates the air. Looking for the source, you 
spot heavy curtains. You pull them open and a brown-haired 
, girl wearing a turban is revealed. 

"Master Spy!" she hisses, "quickly! I'm Alia. Come to the 
Eiffel Tower!" You feel around in your pocket. 

"My air ticket is gone!" You cry in dismay, "I can't get to 
n'' Paris!" Alia smiles and inclines her head backwards. 

"The Eiffel Tower!" You gasp. 

"Rudavich's accomplice smuggled you here." Alia says. 

Amazed, you jump out the window after her. She leads you to a 
» taxi and you speed off. 

Suddenly, you see the dark taxi-driver's menacing eyes narrow¬ 
ing. Alia gasps. 

"It's Rudavich! Get out!!!" You swing the door open and it hits 
the pavement, showering metal sparks. You cover your head and 
jump! After rolling, you see you've landed at the Eiffel Tower! 

You dust yourself off and climb the winding steps until reaching 
the top. Hoping for more clues, you peel the bandaid's label off. But 
just then the wind blows your cap away! Leaning after it, you stum¬ 
ble off the tower! Luckily, you whack the bandaid 
onto the steel surface and it holds - just. An arm 
reaches down and hauls you upwards. 

"JAMES!!!" you yell in disbelief, recognising 
your grinning rescuer. 

"Surprised?" You can only nod. "When Pierre 
found that Rudavich was after you, Alia freed 
me!" 

"But why were you captured in the first place?" 
"Ahh," James winks, "well, that's another story 
altogether..." 






Here's where 
McZee lives. 
But where's the 
colour? Time to 
get the pencils 
& paint out. 
Send us your 
finished pic 
and we'll print 
the best one. 

It will win a 
copy of 

Creative Writer 
on CD-Rom. 



You can write next month's joke simply by 
sending your joke to: "Toon's Joke" c/o 
P.O. Box 222, St Leonards, NSW 2065. Don't 
forget to include your name, age and Mum's or 
Dad's Communique number. 



_ Thanks to Isobel 
Garriock (8) of 
*2 Parkes, NSW, who 
sent in this idea 
for Planet and 
Toon to wear. 

Look out for these 
4^ designs at the 
(g) Australian Fashion 
C) Awards! 


How to enter 
the competitions! 

_ Want to be a Kids' Communique winner? To enter 

any of this month's competitions (they're marked 
with a "Win" icon) you'll have to get your entries to us 
before April 30. And if you'd like, enclose a photo of yourself! 

Send your entries to Kids' Communique, P.O. Box 222, 
St Leonards, NSW 2065. Be sure to include your name, age, 
address and telephone number. Don't forget we need to know 
your mum's or dad's Communique number for you to be 
eligible to win. 
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Uh yes you are 

That’s because your Compaq Presario comes equipped with the latest quad 
speed CD-Rom drive. You can listen to your favourite music CDs while you 
do your homework on the PC. Or, if you like, you can get into the latest and greatest CD- 
Rom games. Now that’s multimedia - from the world’s biggest PC company. 


Has it thonged your 


life yet? 


COMPAQ 



What was your first encounter with technology? 

Technology and I had our first interface in 1979 when for my birthday my 
parents gave me a “state of the art” calculator with 49 programmable steps! And 
what did I use this little beauty for? Yes, you guessed it... the moon landing 
game... no graphics, no mouse, just numbers... time versus fuel. 
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Who do you let use your PC? 

Medically speaking the PC or pubococcygeal muscle is the one that acts as 
the pelvic floor... so in answer to your question... I don’t interface and tell! 

How, if at all, has technology changed the way you work? 

I no longer have a callus on the side near the end of my third finger. However 
my PC has made a mockery of my medical degree: I mean people can now deci¬ 
pher what I’ve written! 

Describe your happiest techo moment. 

The first time I surfed the Net. It was after the episode of Pillowtalk earlier 
this year when we talked about computers and sex (or the way they impact on 
relationships.)... It was incredible! I’m having a line put in at home next week! 



Sex consultant to 
the everyman (and 
woman). Dr Sally 
Feelgood is a star 
of radio, TV and 
now. cyberspace. 
When she’s not 
surfing the Internet, 
she’s busy 
answering life’s 
big questions. 

Like these ones. 


What was your most miserable moment with 
your PC? 

Sometimes I get writer’s block... One evening I 
was squeezing the last drop of creativity out of my 
brain to put together a week’s worth of my daily spot, 
“The word on relationships”. It was ten minutes 
before I had to leave to record them before the dead¬ 
line. .. I made it!!! But alas I closed the document and 
didn’t save it!!! 

Does your PC have a name - what is it? 

I have four PCs currently, but I’ve loaned my 
laptop to my brother and have two superseded mod¬ 
els shoved in the comer. Because of the speed with 
which computers need to be replaced by better mod¬ 
els they don’t hang around long enough to get names. 
If you had an Internet alias what would it be 
and why? 

I couldn’t cope with another alias. It’s hard 
enough now keeping track of who lam... then again 
maybe I’ll use my real name on the Net just to be 
confusing! 

Been surfing lately? 

Can’t wait till the surfs up at my place next week! 



What is your most treasured possession? 

My back-up disks. Three years of Pillowtalk top¬ 
ics and every lecture or article I’ve written. There’s one disk in the container 
under my desk and 23 off site at strategic places not less than 10k radius from 
my house in case of nuclear attack. 

My other treasured possession, an heirloom-to-be, is a kaleidoscope hand 
made from copper water pipes and gem stones... vision which is better than 
mind-altering chugs! • 


33 


COMMUNIQATE 




COMAUNIQUE 


PRODUCT TUTORIAL 


Why re-invent the 
wheel? If you’re using 
Microsoft Office for 
Windows 95, then you 
can also install 
Microsoft’s new Small 
Business Pack. It 
contains a set of useful 
templates and 
databases that cover 
most of the computer- 
based tasks you might 
want to do in a small 
business. They’re not 
only useful, they’re also 
well-designed, ensuring 
that any printed 
material you send to 
your customers will be 
eye-catching and easily 
understood. 


Microsoft Small 
Business Pack * 


By Sue Dyson and Roger McShane 


In this tutorial, you’ll learn how to: 

0 LOCATE THE COMPONENTS 
OF THE SMALL BUSINESS PACK 


Q CUSTOMISE A SMALL 

BUSINESS PACK TEMPLATE 


0 GET STARTED WITH THE 

BUSINESS TRANSACTIONS DATABASE 


0 FIND A GREAT ONLINE 

RESOURCE FOR SMALL BUSINESS 


The Small Business Pack is invaluable for anyone running or think¬ 
ing about setting up a small business. Among its features are a 
complete Business Database, that will track your business trans¬ 
actions, your suppliers and your employees, and a whole host of 
templates for common business documents. The Small Business 
Pack also contains information about running a business including 
check lists and tips for performing common tasks, such as setting 
up a business plan. 

In this tutorial, we’ll use and customise one of the sample tem¬ 
plates. The tutorial assumes that you have the Small Business Pack 
installed, something you’ll only be able to do if you already have 
Word, Access, Excel and PowerPoint for Windows 95 installed. 














WHAT’S IN THE 
SMALL BUSINESS PACK? 

If you want to know about what’s 
in the Small Business Pack you 
can use the Overview Help files 
provided for each module. 

Try the following. 

Q Make sure you can see the Small 
Business Pack Toolbar. It’s divided 
into the following basic modules, 
each of which is represented by an 
icon on the toolbar; 

• Financial 

• Management 

• Marketing 

• Operations 

• Planning 

• Sales 

PI Click on the Financial icon. (It’s the 
one with a chart on it.) You’ll see a 
list of the available templates in this 
module. In each module, there’s 
also a Help file (the icon of the 
book with a ?). This one is called 
Financial Overview Help. 



You can see from the icon what 
application each template was cre¬ 
ated with. In this example, most of 
the files are Excel workbooks. 

PI Double-click on Financial 

Overview Help. You’ll see the title 
page of this Help file. 



Q To get more information about any 
of these templates, click on the but¬ 
ton to its left. You’ll open up anoth¬ 


er window with information about 
the template. 

PI To close the Help file, click on the 
Close icon and return to the 
Explorer. 

USING THE ACCOUNTS 
RECEIVABLE TEMPLATE 

One of the templates in the Finan¬ 
cial module is Accounts Receiv¬ 
able. It’s an Excel workbook for 
tracking accounts receivable and is 
particularly useful for monitoring 
the age of debt. 

Q Double-click on the Accounts 
Receivable template. An Excel 
workbook opens. The first sheet, 
called About, has information 
about the template. You’ll see two 
buttons on a customised toolbar: 
Template and Print 
Q Click on Template. You’ll see the 
Accounts Receivable template. 

It looks like this: 



PI Click on the Sample Data button. 
A dialog box appears asking if you 
want to Display Sample Data or 
Clear Sample Data. 

Q Choose Display Sample Data, 
then choose OK You’re warned 
that any data in the sheet will be 
overwritten. 


PI Choose Yes. The sample data is 
now displayed. It looks like this: 



Take a few minutes to look at 
the structure of the document with 
the sample data Notice that the 
date is set to 01 Jan-96 and that the 
only figure that appears in the >90 
column is $39. 

B Click in the cell containing the date 
and change it to Ol-Mar-96. Then 
click on the Age Invoices button. 
You can see that the figures have 
changed. You’re now going to clear 
the sample data and set up your 
own. 

Q Click on the Sample Data button. 

B Choose Clear Sample Data, then 
choose OK 

B Choose Yes in response to the 
warning. The sheet’s now ready for 
you to enter your own data 

nn Click in the cell containing “Your 
company name” and type the name 
of your business. 

ED In the cell below, type your compa¬ 
ny slogan or, if you don’t want a slo¬ 
gan, you can delete what’s there. 

E0 Type a date in the cell that says 
“Enter Date”. For example, 
type Ol-Apr-96. 

EE] Now enter some invoices, making 
sure that you have a range of 
invoice dates. You only need to 
enter the client name, the date and 
the invoice total. Don’t enter any¬ 
thing in the Invoice Age section. 

ED Now click on the Age Invoices 
button. 

ED Scroll down to the bottom of the 
list and you’ll see the total owed, 
plus a break-up by percentage for 
each aging category. 

ira Now save the workbook in an 
appropriate folder. When you save 
it, give it a name that identifies the 
fact that it is your data Make sure 
you save the document in a suitable 
folder for this type of information. 
For example, you may have a fold¬ 
er in the My Documents folder 
called Financial Administration. 

Don’t forget that if you go to 
save the document and there isn’t 
a suitable folder you can use the 
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Create New Folder icon (shown 
here) to create one. 

0 

Alter you’ve chosen the File 
Save command, select the folder 
where you want the new folder to 
live (e.g. when you’re in the My 
Documents folder). Then simply 
click on the Create New Folder 
icon. Type a name, then choose OK. 
Double-click on the new folder to 
select it, then save the document in 
the normal way. 

CUSTOMISING THE 
ACCOUNTS RECEIVABLE 
WORKBOOK 

The template supplied by Microsoft 
might almost be suitable for your 
needs but not quite. If that’s the 
case, you can customise it. We’re 
now going to add a new column in 
the Accounts Receivable workbook 
to store the invoice number. It’s 
going between the Client and Date 
columns. 

Q Click on cell C7 and drag 
down to C42. 

Q Choose Insert. Notice that the Col¬ 
umn option, which you would 
expect to choose, is greyed out. 

This is because the document has 
been protected. It’s set up so that a 
user can only enter data into the 
columns where data should be 
entered. 

El Click on the Tools menu, choose 
Protection, then choose Unprotect 
Workbook. 

El Click on the Tools menu again, 
choose Protection, then choose 
Unprotect Sheet. 

O Now choose Insert again. This time, 
you can choose Columns. After you 
choose Columns, a new column is 
inserted into the sheet. 

Q While it’s still highlighted, choose 
Format, then Column, then Width. 

El Enter 10, then choose OK 

Q In cell C7 type Invoice, and in cell 
C8 type Number. Notice that you 
don’t have to worry about the for¬ 
matting of any of the cells in the 
new column. When you inserted 
the column, Excel copied the for¬ 
matting in the cells immediately to 
the right of the newly inserted col¬ 


umn which, in this case, gives you 
the correct formatting. You now 
have an Invoice Number column. 
Once you’ve made the changes, you 
should protect the sheet and the 
workbook again. 

Q Click on Tools, choose Protection, 
then choose Protect Workbook, 
then choose OK 

m Click on Tools again, choose Pro¬ 
tection, then choose Protect Sheet 
then choose OK 

IT1 Now save the customised 
workbook. 

LEARNING FROM THE 
SMALL BUSINESS PACK 

The Small Business Pack also 
provides some good ideas for any¬ 
one developing their own Microsoft 
Office applications. In particular, 
you can learn a lot about writing 
macros by studying the examples 
supplied. 

Q Unprotect the Accounts Receivable 
workbook again. 

El Click on the Tools command, then 
choose Macro. 

El Choose Agelnvoices, then choose 
Edit. The VBA code is displayed. 
You can now see what instructions 
Excel uses when you click on the 
Age Invoice button. 

INTRODUCING THE 
BUSINESS TRANS¬ 
ACTIONS DATABASE 

Finally, perhaps the most powerful 
tool in the Small Business Pack for 
any product sales-oriented business 
is the Business Transactions Data¬ 
base. Located in the Operations 
module, it provides a wealth of 
processes and forms including Pur¬ 
chase Orders, Receipts, Payments, 
Quotations and Invoices. It also has 
a Human Resource component 
which allows you to store data 
about existing employees and job 
applicants. 

There’s not enough room in a 
Communique tutorial to do justice 
to this module but here’s a few 
steps to get you started: 

Q Click on the Operations icon. 

Q Double-click on the Business 
Transactions Database. The Setup 
Data window is displayed. 


El To load some sample data, click on 
the Sample Data button. You’ll be 
warned that if you’re on a network 
other people may be using the data. 

El Choose Yes if you want to proceed. 
You’re taken to the Business 
Transactions menu. 

IH Return to the Main Menu by click¬ 
ing on the Previous Menu button on 
the toolbar. You’ll now see the Main 
Menu, which looks like this: 



you’ve finished investigating the 
database, you may decide that you 
want to make use of it, but with 
your own data. To do that: 

El At the Main Menu, choose the 
Setup option. 

El Choose Attach to Database. 

El Choose the sbpdata database from 
the list provided, then choose 
Open. This opens an empty data¬ 
base which you can then use. Make 
sure that you use the Setup option 
at the Main Menu to put in your 
company details before you do any¬ 
thing else. 

Tons of Tutorials 

More than a year’s worth of Tutori¬ 
als, along with Hot Tips, Ask the 
Wiz and Tips and Techniques are 
available on the Communique 
Power Base CD-Rom, available for 
only $30 (plus $9.95 postage + han¬ 
dling) to Communique members. 
Order your copy by filling out the 
form between pages 48 and 49, or 
ring the Sales Information Centre 
at 1-800 257 253 or (02) 870 2111 in 
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Edited by The Wizard 

Ask our very own code sourcer- 
er to wave the wand and bring 
light where there is darkness. 

If you’re bothered by Basic, 
exasperated by Excel or wound 
up by Word, Ask the Wiz. 

Send your problems to: 

The Wiz 
c/oGP01793 
Hobart 7001 


Word, 6.0 - Tables 
and other things 
DEAR WIZARD 

I use Word for Windows 2.0, with 
Windows 3.1, at work and have just 
installed Office 4.2, with Windows 
3.11, on my (just acquired) computer 
at home. Obviously, there’s a number 
of differences to expect. However, I’d 
like a couple of tips that will help to 
make my constant transition a little 
easier. 

Firstly, the ruler in Word 6.0 is in 
inches and I’d like to change it to 
centimetres. 

Secondly, at work I have the date 
inserted into the Normal template. 
Hence, everything is dated unless I 
choose it not to be. When I create a 
new document, I just arrow down and 
press Enter. This allows me to type a 
new line directly under the date. In 
addition, an arrow down on the last 
line will bring the cursor to the end of 
the paragraph marker. The process of 
arrowing down upon opening a new 
document doesn’t seem to work in 
Word at home. 

Thirdly, I use tables a lot (they’re 
the best way to keep work aligned) 
and I adjust the columns by: 

(a) right mouse selection then 
dragging the column border: or 

(b) dragging the mouse pointer on 
the inverted Ts on the ruler. 

At home in Word 6.0, method (a) 
doesn’t seem to work and method (b) 
is confusing. I have trouble figuring out 
what happens to column widths, espe¬ 
cially past the edge of the page. Is the 
column truncated or does it overflow 
onto another page width? 

Lyn Chamberlain, 
Surrey Downs, SA. 


The Wizard replies: 

Lyn, to change the Word 6.0 ruler to 
centimetres do the following: 

From the Tools menu, 
choose Options. 
fa Choose the General tab. 
fa In Measurement Units, 
choose Centimetres. 

It should look like this: 



Choose OK 

The different behaviour of 
Word 6.0 and Word 2.0 when you 
open a new document is because 
your Normal templates are differ¬ 
ent. The one at work, for example, 
must have a couple of end-of-para- 
graph markers in it. 

One thing you could do is copy 
the Normal template on the com¬ 
puter at work on to a floppy disk 
and then copy it over the Normal 
template on your computer at 
home. Word will then convert it to a 
Word 6.0 template and your com¬ 
puter at home will behave in the 
same way as the one at work. 

The file you need to copy and 
replace is called NORMAL.DOT 
and, on the machine at work, it is 
probably in a directory called 
C:\WINWORD. The directory you 
have to copy it to at home is proba¬ 
bly called C:\MSOFFICE\WIN- 
WORDYTEMPLATE. (If it’s not 
either of these and you’re not sure 
where it is, use the File Manager’s 
Find command to search for it.) 

As a precaution, you may want 
to rename your Word 6.0 NOR¬ 
MAL.DOT file before you copy the 
one from work into the Word 6.0 
template folder. Use the File Man¬ 
ager’s File Rename command and 
call it NORMAL. WD6. That way, if 
you don’t like what happens, you 
can delete the NORMAL.DOT you 
copied from work and rename 
NORMAL. WD6 as NORMAL. DOT. 

Make sure that you exit from 
Word on your home computer 
before you attempt to rename or 
copy NORMAL.DOT. 

After you’ve copied the tem¬ 
plate file, start up Word then exit 
from it. You’ll be asked if you want 
to save your template as a Word 6.0 
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template. Say Yes, you want to save 
it and, when prompted, don’t both¬ 
er to save a backup copy of the old 
version (you already have it on flop¬ 
py disk). You should now have a 
template which behaves in exactly 
the same way as the old one. 

Finally, your tables questions. 

In Word 6.0, you select a column by 
holding down the Alt key and click¬ 
ing the right mouse button not by 
simply clicking on the right mouse 
button. The reason for that is that 
now in most Microsoft applications 
clicking on the right mouse button 
brings up a context-sensitive menu. 

It’s worth noting, though, that 
you don’t need to select the column 
before you drag its border. If you 
don’t select anything, Word 
assumes that when you drag a col¬ 
umn border you want to change the 
column width for the whole table. 

Word 6.0 re-sizes table columns 
using a different set of rules from 
Word 2.0 and, you’re right, it takes 
some getting used to. 

The following guidelines might 
help you. 

If you change a column width 
by dragging with the left mouse 
button without holding any keys 
down, Word doesn’t change the 
total table width. It atjjusts all cells 
to the right of the one you dragged 
proportionally to their original size. 
The only time when the total table 
width changes is when you re-size 
the last column. 

If you hold down Ctrl while you 
drag (Command on the Macintosh), 
the total table width stays the same 
but Word makes all columns to the 
right of the column you changed 
equal. 

If you hold down Shift at the 
same time as you drag, the total 
table width stays the same and 
Word adjusts the cell immediately 
to the right of the one you dragged 
to accommodate the difference. If 
you make the second column of a 
four-column table 1cm narrower, 
Word will make the third column 
lcm smaller and the width of the 
fourth column won’t change. 

If you hold down Shift+Ctrl 
while you drag to change the width 


of a column (Shift+Command on 
the Macintosh), Word adjusts the 
total size of the table to account for 
the change. If you make one col¬ 
umn lcm narrower, the table will 
be lcm narrower. If you make one 
column lcm wider, the table will be 
lcm wider. The other columns 
keep their original size. 

Note that if you hold down the 
Alt key at the same time as you 
drag, you’ll see the exact column 
widths displayed in the ruler. 

Hope all that helps! 


Windows 95 - Disabling 
the Logon dialog box 

DEAR WIZARD 

When I installed Win95,1 included a 
password. I now wish to delete it and, 
although I can delete the actual pass¬ 
word, I cannot delete the Logon dia¬ 
log box which comes up showing my 
name. How do I delete the dialog box 

Also, how do I delete some icons 
on the desktop? I can get rid of the 
shortcut ones which I made but I can’t 
get rid of the ones which came with 
the installation such as the Recycle Bin 
and Network Neighbourhood. 

Richard Dean, 

Tewantin, Qld. 

The Wizard replies: 

Richard, here’s some information 
on how you can stop the Logon dia¬ 
log box appearing when you start 
Windows 95. But before you tty it, 
have one last think about whether 
you want to use it. Even if you’re 
using Windows 95 on a stand-alone 
computer, there are some advan¬ 
tages in having to log on whenever 
you start up Windows 95. By requir¬ 
ing a password, you’re giving your¬ 
self some security, albeit veiy basic. 
However, if you still want to go 
ahead, here’s what you need to do. 

Tip: Before you try these steps, 
make sure that you save all your 
open documents and close down 
all open applications first. 


The first step, which it sounds 
as if you’ve already done, is to 
make sure that your username 
doesn’t have a password. 

If anyone else is trying this and 
your username does have a pass¬ 
word, do the following to remove it: 
it After you’ve logged on to Windows 
95, click the Start button. 
it Choose Settings. 
it Choose Control Panel. 

☆ Double-click the Passwords icon. 
it Make sure that the Change 
Passwords tab is visible. 

Choose the Change Wmdows Pass¬ 
word option. 

it You’ll see this dialog box. 



it Type your old password, then 
choose OK. 

You now have a username with 
no password. 

The second step is to disable 
user profiles. This means telling 
Wmdows 95 that you want every¬ 
one who uses this computer to 
have the same user profile. Your 
user profile determines, among 
other things, what icons appear on 
your desktop and what options 
appear in the Start menu. If only 
one person is going to be using the 
computer, sacrificing the ability to 
have more than one user profile 
shouldn’t cause you any concern. 

To disable user profiles, do the 
following: 

it Click the Start button. 
it Choose Settings. 
it Choose Control Panel. 
it Double-click the Passwords icon. 
it Click the User Profiles tab. 
it Choose‘All users of this PC use the 
same preferences and desktop set¬ 
tings’. 

The Passwords Properties 
sheet should now look like this. 
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(If your Password Properties 
sheet already does look like this, 
choose Cancel, then read the next 
set of steps, starting from step 1.) 
it Choose OK. 

You’ll be asked if you want to 
re-start your computer now. 
it Choose Yes to re-start the 
computer. 

Windows 95 will start up again. 
If, when you start up Windows 95 
again, you’re still asked to log on, 
you have to do one more thing. You 
have to change the Primary Net¬ 
work Logon option. To do that, do 
the following: 

Click the Start button. 

Choose Settings. 

Choose Control Panel. 


Double-click the Network icon. 
it Click on the down arrow in the 
Primary Network Logon. 
if Choose Windows Logon. 


The Network dialog box should 
look similar to this: 



it Choose OK 

You’ll be asked if you want to 
re-start your computer now. 
it Choose Yes to re-start the 
computer and see your new 
settings take effect. 

The answer to your second 
question on how to delete icons 
such as the Recycle Bin or the 
Network Neighbourhood is that 
you shouldn’t delete these icons. 
They are important parts of the 
Windows 95 operating system and 
should be left on your desktop. 
Hopefully, you’ve learned to live 
with them by now. 



Excel 5.0 -Excel 
is stealing zeros 
DEAR WIZARD 

I use Excel in my job to create price 
books. I wonder if there’s a way to 
stop Excel from taking away the zero I 
put into my part numbers. It only 
does this when the zero is the first 
character. I can’t use Format Cells 
then the Number function because 
some of my prices contain letter char¬ 
acters as well as number characters. 

Trina Wilkey, 
Regency Park, SA. 


The Wizard replies: 

There is a simple solution to your 
problem, Trina The reason that the 
leading zeros are disappearing is 
that Excel thinks that you’re enter¬ 
ing a number whenever the part 
number does not contain a letter 
and, by default, it removes leading 



zeros from numbers. 

Highlight the column where 
you want to enter your part num¬ 
bers and then from the Format 
menu choose Cells. You must now 
choose the Number tab even 
though you don’t want the part 
numbers formatted as numbers. In 
the Category column choose Text 
and then select the @ in the Format 
Codes list 

By the way, if your part num¬ 
bers always begin with the same 
prefix, say 96T-, you can include 
this automatically. Type 96T-#### 
into the Code field. Now when you 
enter the rest of the part number 
and press Enter, the prefix will be 
added. (The rest of the part number 
must contain only numbers for the 
prefix to be added.) 

If you don’t want to pre-format 
your cells, you can force Excel to 
keep the leading zeros by typing a 
single quotation mark before the 
number. The quotation mark will be 
displayed in the Formula Bar but 
not in the cell. 



Project 4-0 - 
Summary Information 

DEAR WIZARD 

I recently upgraded to Project 4.0 and 
am very pleased with most aspects of 
the upgrade. It’s certainly easier to 

I have one problem, however. I like 
to constantly monitor the Project Sta¬ 
tistics dialog box to make sure that 
the costs are not over my budget. In 
Project 3.0 I could click on a button 
on the Standard Toolbar, but now I 
have to choose Summary Info from 
the File menu and then click on the 
Statistics button. 

Is there a quicker way? 

Brenton Cairns, 
Toronto, NSW. 


The Wizard replies: 

In Project 4.0, the Project Statistics 
button can be found on two tool¬ 
bars, the Project 3.0 and the Hack¬ 
ing Toolbar. 

If you don’t want an extra tool¬ 
bar displayed, you can create a but- 
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THE BIGGEST DIFFERENCE 
BETWEEN THESE TWO DRAWINGS 
IS HOW LONG IT TAKES 
TO CREATE THEM. 



Let’s face it. There are times when nothing but high- 
end CAD software will do. But did you know, with new 
Visio® Technical 4.1, you can fly through 2D technical 
drawings and schematics in just a fraction of the time? 

INTRODUCING THE MOST EFFICIENT WAY 
TO DO TECHNICAL DRAWING. 

Visio Technical 4.1 is a revolutionary new Windows" 
program for architects, engineers, designers and others 
who create or use technical drawings. 
Unlike complex CAD software, Visio 
Technical is incredibly easy to learn 
and use. In an independent study con¬ 
ducted by Usability Sciences, expe¬ 
rienced CAD users who had never used 
^ ^ Visio before were asked to rate 

in any standard size including the leading CAD product and 

ANSI A-E and ISO A4-AO. . . 

Visio in a variety ol categories. 

The result? Visio won in every category, users completed 
tasks faster using Visio, and eight 
out of ten CAD users said they’d 
rather use Visio. 





THE POWER TO SHARE, REVISE AND 
DISTRIBUTE YOUR DRAWINGS. 

With Visio Technical’s new DWG/DXF read 
and write capabilities you can easily work with 
existing CAD files and share your Visio draw¬ 
ings with other CAD users. Our lead- 

With l 

ing-edge OLE 2.0 support lets you drag Techni 
and drop your technical drawings into on you 
other Windows applications. Plus, you get both 16- and 32- 
hit versions in one box, so you not only get software 
that’s been optimized for Windows 3.1 and Windows NT 3.51 
— you can take full advantage of Windows 95. 





ORDER VISIO TECHNICAL 4.1 TODAY AND SEE 
YOUR PRODUCTIVITY SKYROCKET. 



Visio products are available through Merisel Distribution 
13 22 14 and all major retailers, VARS and software 
resellers. Visit us on the web at 
http://www.visio.com 


MERISEL 

World Class Distribution 



















































ton on the Standard Toolbar. To do this click with the 
right mouse button on one of the toolbars and then 
choose Customize. 

The Customize dialog box is displayed. 

Click on Tracking in the Categories group and the 
Project Status button will be one of the buttons displayed. 

Drag it to the Standard Toolbar and then choose 
Close. 

You’ll now have a button that will display the Project 
Statisucs dialog box for you. 


# 

Windows 95 -Dial-Up Networking 

DEAR WIZARD 

When dialling the remote PPP host with Windows 95 Dial-Up 
Networking, the Connect window appears asking for the 
name and password but the Save Password check box is 
greyed. Can the Save Password check box be un-greyed so 
that Windows 95 will remember my password for next time? 

I’m using a longish password with upper- and lower-case let¬ 
ters and I’m not using local networking (i.e. I don’t have a net¬ 
work card in my PC). 

Fred Burchardt, 
Encounter Bay, SA. 


The Wizard replies: 

Fred, if the Dial-Up Networking Save Password option is 
unavailable it usually means that you aren’t logged on to 
Windows 95. Even if you’re using Wmdows 95 on a stand¬ 
alone computer, you should still normally log on. 

If you want Windows 95 to remember your dial-up 
password you must be logged on. Windows 95 needs to 
know who you are. Otherwise, it won’t open your pass¬ 
word cache list file, which is where it stores all your pass¬ 
words to other resources. If the password cache list is not 
open, there’s nowhere for Windows to store the password 
so it won’t allow you to save it. The only way Wmdows 95 
knows who you are is by the fact that you logged on. 

When you start up Wmdows 95, don’t click Cancel in 
the Logon dialog box. If you don’t have a password, sim¬ 
ply click OK to log on using the username that appears by 
default. If you have a password, enter it first. Then click 
OK (If you have a password that you don’t want, you can 
read the answer to Richard Dean’s question for informa¬ 
tion on how to get rid of it.) 

If you don’t know the password for the username that 
appears by default, simply type a new username over the 
existing one and, if you want to, give it a password. Then 
click OK. From now on, that will be the default username. 

(Note that if you’ve already started Wmdows 95 by 
choosing the Cancel option at the Logon dialog box, the 
simplest way to log on is to click on the Start button and 
choose Shutdown. Choose ‘Close all programs and log on 
as a different user’. Then click OK You’ll now be able to 
log on. 




THE 


Visin' Technical 4.0 is ideal for creating technical 
drawings and schematics. And here’s why Visio 
4.0 is great for all of your diagramming needs. 
The business diagrams you create with Visio 4.0 
can help you visualize and communicate 
everything from simple organisational charts to 
complex ideas. It comes with more than 1,000 
iSmartShapes® on 29 task-specific stencils. This 
versatility makes Visio the only business graphics 
tool your company needs. 

And, because it includes both Windows 3.1 
(16-bit) and Windows 95 (32-bit) versions,. (, 4 ; 
you’re prepared for today and tomorrow. 

Don’t take our word for it. Get Visio at your local 
reseller. And start drawing your own conclusions. 

































At just $449^ 
great colour printing is 
now at your fingertips. 


If you’re after a printer for 
the home or small office, get 
your hands on Canon’s new 
BJC-210. By solving the 
problems' associated with 
old-fashioned, three colour ink 
jets, it delivers far better value 
for money. 

Compare the quality of the 
‘blacks; for instance. 

The BJC-210 uses cyan, 
magenta and yellow inks to 
produce process black. But 
thanks to more precise place¬ 
ment of these three colours, it 
gives you much richer, sharper 
blacks than conventional three 
colour models. 

The same goes for colour 
definition. 

With a resolution of 360 
dots per inch (dpi), the BJC-210 
offers more accurate repro¬ 
duction than ordinary ink jets 

* Recommended retail price inc. tax. + BC-02 black 
registered trademarks of Canon Inc. 





More vibrant colour. 

Resolution of360 dpi, 
great colour on plain paper. 

Better process blacks. 

Richer, sharper blacks than 
conventional tri-colour inkjets. 

which have only 300 dpi. It 
also features an advanced 
driver that can identify high¬ 
lights in an image, then 
emphasise them to produce 
deeper, stronger colours. 

But colour printing isn’t the 
BJC-210's only strength. 

Canon 

BUBBLE JET PRINTERS 


Snap in the optional black 
cartridge! and it will also give 
you superb black and white 
output. It has a resolution of 
360 dpi, with 720 x 360 dpi 
smoothing for extra sharp 
edges on text. And it's fast, 
printing over 3 high quality 
pages per minute. 

Which only leaves the 
question of convenience. 

For true simplicity, the 
BJC-210 offers an automatic 
built-in sheet feeder, easy 
cartridge replacement and 
straightforward installation. 

What’s more, it’s optimised 
for plain paper, so operating 
costs are kept to a minimum. 

Canon’s new BJC-210. It 
wins hands down as the 
perfect printer for home. 

For more information, give 
Canon a call on 1 800 021 167. 


cartridge $44RRP. Canon Australia Pty Ltd ACN 005 002 951 Canon, the Canon logo, BJC and Bubble Jet are 

MSV&P/CS 1859 
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Roger McShane 


GET YOURSELF A T-SHIRT! 

All suppliers of Hot Tips published in 
Communique get a T-shirt. 

Address your tips to 

Hot Tips, GPO 1793 Hobart 7001. 

Of course, you must be a member, 
so please include your Communique 
number! 


ACCESS 2.0 - CREATING A FIELD 
TO DISPLAY THE CURRENT 
FINANCIAL YEAR 

Recently, I had a need to sort data 
into financial year order. As there 
was no function that allows Group 
By in this fashion, I wrote an expres¬ 
sion that would neatly bring out this 
result in a query without needing to 
disturb the database design. 

O In a new or existing query, add a 
field which will store the current 
financial year (e.g. Tax Year). 

0 In the Field Name field click on the 
Build icon found on the Design View 
menu bar. 

0 "type in the following expression 
after the field name: 

Tax Year: 

Ilf (Month ([Orders]! [Order 
Date]) >6, 

(Year([Orders]![Order Date]) 

& & 

Right(Year([Orders]![Order 
Date])+1,1)),(Year([Orders] ) 
[Order Date])-1 & *-* & 

) Right([Orders]![Order 
Date]),1)) 

Essentially, this IF statement 
firstly checks the Order Date field 
(found in the Orders table) to see if 
the month value is greater than 6, 
i.e. June. Then the rest of the 
expression produces the correct 
financial year value, e.g. 1994-95, 
1995-6 etc. 

Simply changing the numerical 
value of the month in the expression 
to any other number between 1 and 
12 allows any 12-month period to be 
sorted. 

Philip Frkovic, 
Helensburgh, NSW. 
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WORD 6.0 AND WORD 95 - PATH 
NAME IN WORD DOCUMENTS 

My Hot Tip is very simple but very 
useful. I like to display the path and 
name of the file for every document 
I create. To do this I modify the tem¬ 
plate that I base my documents on. 


What I do is open the template 
and then choose Header and Footer 
from the View menu. In the footer I 
choose Field from the Insert menu 
and then choose All in the Cate¬ 
gories list. I scroll through the Field 
Names list and then click on File- 
Name, as shown here. 



It is now important to choose 
the Options button.and select the 
Field Specific Switches tab. 



There is only one switch 
available, so click on the Add to 
Field button to add the \p switch to 
the field. Then choose OK twice to 
return to the footer. Choose Close 
to close the footer. 

You now have a field inserted 
that will automatically print out 
the path and name of the file in 
every document created from that 
template. 

Mary Simms, 
Launceston, Tas. 

EXCEL 5.0 - A TOOL TO SOLVE 
THE COMMUNIQUE CROSSWORD 
PUZZLE! 

I love using Excel 5.0. It’s so versa¬ 
tile. After many hours of frustration, 
I had one word left unsolved in the 
October Communique Crossword 
No 8. The clue was 13 Across: 
‘Narcotic Mess’ [4]. I had the first 
(‘h’) and the third (‘s’) letters but 
was totally stuck. Then, I thought, 
there can only be 130 combinations 
of letters. There must be a vowel (or 
possibly a y, which would make 



















156 combinations) between the ‘h’ 
and the ‘s’ and the last letter could 
be anything. 

Excel sprang to the rescue. 

I tilled in a spreadsheet with 130 
‘h’s in column A (The simplest way 
to do that is to type ‘h’ in cell A1 
then, with the cell cursor still in Al, 
drag the fill handle down to cell 
A130.) Then I did the same thing to 
fill cells Cl to C130 with ‘s’s. Then, I 
typed the letters a to z in cells D1 to 
D26. Then I highlighted D1 to D26, 
copied it and pasted the selection, 
starting at cell D27.1 pasted the 
selection three more times so that 
the last z ended up in cell D130 and I 
had five lots of the letters a.. .z 

If you’re trying this tip, your first 
two rows should look like this: 
h s a 

h s b 

Now, it was a simple matter of 
filling cells B1 to B26 with ‘a’s, filling 
cells B27 to B52 with ‘e’s, filling the 
next 26 cells in column B with ‘i’s, 
etc. 

So I could use the spell checker 
to check if any of these letters 
spelled a word, I put this formula in 
cell El: 

=A1&B1&C1&D1 

Then I highlighted column E by 
clicking once on the column name 
and copied it to the clipboard. Next, 
I chose the Edit Paste Special com¬ 
mand and chose Values. It looked 
like this: 



Then, I chose OK and pressed 
Enter to copy the values (i.e. the 
words) over the top of the formulas 
in column E. Finally, with the col¬ 
umn still selected, I ran a spell 
check, looking closely at any word 
that it skipped that was spelled cor¬ 
rectly. 

There it was - HASH - just eight 
rows down. 

Now I can post my crossword 
and get some much-needed sleep. 

Andrew Roberts, 
Aspley, Qld. 


0 m (| 

EXCEL 5.0 AND EXCEL 95 - PAGE 
BREAKS IN SPREADSHEETS 

As a frequent user of Excel, I often 
have a need to set manual page 
breaks before printing. Recently I 
tried to do this and the application 
refused to oblige. The usual dotted 
line(s) would not appear and the 
Print Preview or actual printout 
made it clear that no page break 
was present. The only indication 
that it had been applied was that the 
Insert menu now showed ‘Remove 
Page Break’ in lieu of the ‘Page 
Break’ option. 

After a lot of time and effort I 
eventually found out why. In the File 
Page Setup dialog box on the Page 
tab I had set ‘Fit To’ to be active. 
When this is set, the Page Break 
command has no effect. 

Max Hilbig, 
Largs Bay, SA. 




Max Hilbig... toiled away and turned up a he 


WINDOWS 3.1 - CHANGING 
THE START-UP LOGO 

Just a couple of notes about the 
question which appeared in the 
October Communique about chang¬ 
ing the Start Up logo. 

First, the maximum size of the 
.RLE file should not be larger than 
approximately 46K. The new Start 
Up logo won’t work and won’t start 
if this is exceeded. 

Second, the logo must be in RLE 
(4 bit) format with no more than 16 
colours. RLE 8 won’t work. 

Last, most conversion programs 
will use the default VGA palette 
when creating the .RLE. Unless 
you’re careful with the colour set of 
the original image, this will result in 
some weirdly coloured images. 

That’s all, except to say that I 
unashamedly bask in the gratitude 
of my Office users when I fix their 
problems, they being unaware that I 
keep a well-thumbed file of all the 
Ask the Wiz pages in my top drawer. 

Rob Agnew, 
St Leonards, NSW. 


Hordes of Hot Tips 

More than a year’s worth of Hot 
Tips, along with Tutorials, Ask the Wiz 
items and Tips and Techniques are avail¬ 
able on the Communique PowerBase 
CD-ROM, for only $30 (plus $9.95 
postage + handling) to Communique 
members. 

Order your copy by filling out the 
form between pages 48 and 49, or ring 
the Sales Information Centre at 1-800 
257 253 or (02) 870 2111 if inside Sydney. 
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COMMUNIQUE 


Offer 

1 -— I 

of the mo 

nth 



Here’s a 
great sc 


Whether you need to 
input documents but 
don’t want to type, or 
whether you’re keen to 
get your pic into your computer, this 
month’s Offer will have you jumping for 
joy - so will the 24 per cent discount! 


Scanning info is the easiest and most efficient way to store 
diagrams and keep paper-based documents in your computer files. 
And now Hewlett-Packard has the answer to your scanning needs - 
with a low price tag and a discount for Communique members! 

Transferring pictures and text from paper to screen usually 
means a hefty amount of data entry, or sending your material away to 
have it scanned for you. But why do this when you can do all your 
scanning yourself at an economical price? 

The ScanJet 4P 
from Hewlett-Packard 
is an affordable flat-bed 
scanner. Whether it’s 
colour or black and 
white you need, this 
scanner produces good- 
quality 300 DPI images 
- perfect for recording 
photographs, diagrams 
and piles of text. 

So, if you’re inter¬ 
ested in getting one of 
the hottest little scan¬ 
ners on the market and 
you’re a Communique 
member, here’s your 
chance. 


Tech 


Info 


A great offer 
for members 


Communique members can take 
advantage of an exclusive 24 per cent 
discount on the ScanJet 4P scanner from 
Hewlett-Packard. 

Normally sold for $ 1048 including tax, 
Communique members will pay only $793. 
Offer valid until April 30, 1996. 

For more information contact Centari 
Systems on (09) 361 4055, 

(03) 9899 8040 or (02) 9959 4545. 


The Scanjet 4P from Hewlett- 
Packard is a flat-bed scanner 
large enough for legal paper 
size. It has 1200 DPI enhanced 
resolution and 300 DPI optical 
resolution, and great colour 
(24-bit colour, 8-bit grey-scale). 

This scanner comes with 
Visioneer PaperPort document 
processing software, HP Picture 
Scan scanning software with HP 
AccuPage technology as well as 
photo-editing software. The 
scanner is lightweight and has 
an optional document feeder 
and transparency adaptor. 














Our connections give you 


Organisation in 



a wristwatch 


% Bliss for the disorgan- 
jfi) ised! Now you can 
^ take your Microsoft 
Schedule+ information with 
you - in your watch! 

The Timex Data Link watch 


is not just a precision time¬ 
piece, it’s a way of making sure 
you never miss any appoint¬ 
ment again. Users of Microsoft Schedules- for Windows 95 will 
know all about the day-planning features of the program, but this 
watch is the most convenient and most portable way to keep that 
information with you - it simply downloads into your watch! All the 
software you need to use it is on the Wmdows 95 CD-ROM (in the 
Data Link sub-directory). 

Normally sold for $249, Communique members will receive a 
20% discount and pay only $199. Offer valid until June 30,1996. 


more benefits 



SmartSketch is deceiving - it’s 
as easy as a basic painting pro¬ 
gram, but it’s actually a sophis¬ 
ticated drawing program! 

Winner of the 1995 Eddy 
Award for Best Graphics Prod¬ 
uct, SmartSketch has a swag of tools that you’ll be able 
to use straightaway. But the pencil, bucket, eraser, lasso 
and others in this program let you create high-quality, 
high-resolution drawings and illustrations. 

Lines and objects can be stretched, rotated or dis¬ 
torted. Fonts and text can have special effects applied 
to them, and if you make a mistake all you need is the 



jl. Create the 

llj graphics you 
▼ W want 

Harvard ChartXL 2.0 in 2D or 3D. 

This program has over 300 differ¬ 
ent graph types to illustrate all 
your technical, business and 
statistical data, using your exist¬ 
ing spreadsheets and databases. 

Harvard ChartXL 2.0 lets you 
combine a number of different data sets on a single graph sim¬ 
ply, and add complex features without hassle. The Analysis Tbol- 
Bar has statistical functions built-in, including Lineal and Cycli¬ 
cal Trend, and Moving Average. The AutoFormatting and 
One-Touch Business Statistics features help you to create graphs 
with impact, and the single editing dialog box in this program con¬ 
tains all the customisation options in one box! Even the new Pre¬ 
view Screen is flexible, allowing you to see in colour or black and 
white exactly what your graph will look like during the editing 


eraser. 

SmartSketch is available for Wmdows 95, Wmdows 
3.1 and Macintosh, and is Microsoft Office compatible. 
Normally priced at $138, Communique members will 
receive a discount of 28% and pay only $99. Offer valid 
until May 31,1996. 

For more information, contact Trio Technology on (07) 5577 WM 
4411, or fax them on (07) 5577 4455. 


process. 

Harvard Chart XL 2.0 is also Microsoft Office compatible. Nor¬ 
mally sold for $199, Communique members can take advantage of a 
great 25% discount on Harvard ChartXL 2.0 and pay only $149. Offer 
valid until May 31,1996. 

For more information contact Software Express on (03) 9663 6580, (02) 233 8444, 
(07) 832 2277, or (08) 223 4470. 


Bonus copy of PostCode Express with 
Who’s In staff availability software 
until April 30. (03) 9889 0572. 
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offers still valid 

































COMMUNIQUE 


Are you using the latest 
and best version of your 
software? 


ime for a MHMi 

new Project-ion 


Microsoft Project for Windows 95 

If you have a project to look after, an event to plan or a 
” product to develop, you simply can’t go past the new 
features of Microsoft Project for Windows 95. 

Microsoft Project for Windows 95 combines powerful plan¬ 
ning, analysis and management tools to take control of your pro¬ 
jects. It allows you to identify problems and correct them before 
they affect your budget or your outcome. And it allows you to 
communicate with your team, and keep goals and objectives 
firmly in site. 

Build enterprise-wide project management solutions with 
this program. You’ll be able to carve any task up into manage¬ 


able parts, see how each 
step is related to the entire 
plan, avoid possible problems and work out the overall cost. 
Project makes sharing resources and workloads between pro¬ 
jects easy and with its built-in links to Microsoft Exchange you’ll 
increase effective communication. 

Project for Windows 95 is easy to learn and integrates seam¬ 
lessly with Windows 95 and other applications in the Microsoft 
Office family. 

Communique members can upgrade to Microsoft Project 
for Windows 95 for $199. Non-members can upgrade 
for $229. 



window^ 9q 
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to $•>() 







Product 

Platform 

Part 

Version 

Upgrade 

Communique 

Microsoft Windows 95 

Win 95 

050-031-950A 
050-052-950A • 

Any version of Windows 3.x 

$159 

$139 

Microsoft Access for Windows 95 
(CCP)~ 6 

Win 95 

077-054-004A 

Any version of Access for Windows 

$169 

$149 

Microsoft Access Developer’s 
Toolkit for Windows 95 

Win 95 

077-754-700A 
077-756-700A • 

Any previous version Access Developer's Toolkit 

$599 

$549 

Microsoft Cinemania 96 

Win 95 

194-056-096A • 

1992 or later 

$39 

$29 

Microsoft Excel for Windows 95 
(CCP)~ 2 

Win 95 

065-054-701A 

Any version of Excel for Windows 

$169 

$149 

Microsoft Money for Windows 95 

Win 95 

105-054-400Z 

105-056-400Z • 

Any version of Money for Windows 

$I5 4 

$I5 A 

Microsoft Office Value Pack 

Win 95 

528-00023 • 

Any version of Office for Windows, 
or one of its applications, or qualifying 
competitive products. 

$599“ 

$549“ 

Microsoft Office for Windows 95 
Professional Edition (CCP)~ 7 

Win 95 

Win 95 

269-054-70IZ 
269-056-70IZ • 

Any version of Office for Windows 
or one of its applications 

$499 

$449 

Microsoft Office for Windows 95 
Standard Edition (CCPp 7 

Win 95 

Win 95 

021-054-70 IZ 

021-056-70IZ • 

Any version of Office for Windows 
or one of its applications 

$399 

$349 

Microsoft PowerPoint 
for Windows 95 (CCP)" 

Win 95 

079-054-701A 

Any version of PowerPoint for Windows 

$169 

$149 

Microsoft Project for Windows 95 
(CCP)~ 5 

Win 95 

076-054-701A 

Any version of Project for Windows or MS-DOS 

$229 

$199 

Microsoft Publisher 
for Windows 95 (CCP) 9 

Win 95 

164-054-30 IZ 

164-056-30IZ • 

Any version of Publisher for Windows 

$89 4 

$79 4 

Microsoft Schedule-)- 
for Windows 95 

Win 95 

061-054-700A 

Schedule-*- 1.0 for Windows 

$99 

$79 

Microsoft Word for Windows 95 
(CCP)' 

Win 95 

059-054-70 IZ 

Any version of Word for Windows or MS-DOS 

$169 

$149 

Microsoft Works for Windows 95 
(CCP)-’ 

Win 95 

070-054-425AA 

Any version of Works for Windows or MS-DOS 

$69 4 

$59 4 

Microsoft Works for Windows 95 
& Bookshelf 95 (CCP)~ 2 

Win 95 

070-056-425AA 

Any version of Works for Windows or MS-DOS 

$99 4 

$79 4 




























Order Form f° r Mi cros °ft Upgrade Products, 

Membership Subscriptions & Renewals 


e PRINT your NAME AND ADDRESS details: 

Mr □ Mrs □ Ms □ Miss □ Other_Surname_ 

Given Name_ 

Position _ 

Suburb _ 


. Company (if applicable) _ 
.Street Address_ 


_ Evening Phone ( ) _ 


Daytime Phone ( )__ 

My COMMUNIQUE NUMBER is | | j | |~ 

:y □ Please indicate if the above is a new address. 
To ORDER Microsoft UPGRADE PRODUCTS: 


| Please leave out the zeros at the front of your membership number. 


be back of your magazine. Be sure to check the product 


Product 

Media 

Part No. 

Price 

Quantity* 

Sub Total 


□ 3.5-DISK 






□ CD-ROM 






□ 3.5' DISK 

□ CD-ROM 






If you would like to order more than 3 upgrades please make a photocopy of this form. 

★ Only Communique members placing orders valued at more than $100 are exempt from postage & handling. 

* An individual Communique member is only entitled to upgrade one copy of each application installed on his/her computer at the discount price. 

My SIGNATURE verifies that I own a previous version of the 
product(s) which I am upgrading. Please note, only members or 

renewing members are not required to return original diskettes. _ 


;e & Handling 

$ 9 . 95 * 


Total Upgrades 

$ 


Membership SUBSCRIPTONS: 

I wish to join: 

□ Communique for 2 years @ $90 and receive a free Home title for 

□ Windows® or □ Macintosh®, valued at up to $69, 

□ Communique for 1 year @ $49, 

□ Communique Care for 1 year @ $99, $_ 

OR: 

Membership RENEWALS: 

I wish to renew my Communique membership: 

□ Communique for 2 years @ $90, □ Communique for 1 year @ $49, □ Communique Care for 1 year @ $99, $ _ 


Membership UPGRADES: 

□ I wish to upgrade my current $40 membership to Communique Care; my $69 payment is enclosed. 

AND: 

COMMUNIQUE POWERBASE CD-ROM: 

□ I wish to purchase Communique PowerBase CD-ROM @ $30 plus $9.96 handling and postage; 
my $39.96 payment is enclosed. 

PAYMENT Details: 

I would like to pay by ; ? P Bankcard 
D Diners Club 

Credit Card Number: 


D Visa 
□ Cheque 


□ Mastercard 

□ Money Order 


cn 


TTT'T" 


i i rri i 


Cardholder’s Name: _ 


_ Cardholder’s Signature: _ 


Total Amount 

$ 


Please SEND, FAX or CALL your ORDER through to: 

Reply Paid 263, Microsoft Pty Ltd, PO Box 200 North Ryde NSW 2113 (no stamp required) 
Ph: (02) 870 2111, or 1-800 267 253 (if you’re outside Sydney). Fax: (02) 870 2286 


THANK YOU FOR YOUR ORDER 
















































Tips&Tecbmquesj 


CO/VMUNIQUE 


Bumj® Houebw Special j 




COMMUNIQUE 


is Microsoft’s customer program. It offers valuable 


time-savers, information, discounts and help to make your life 


easier and assist you in getting more out of 


computing - it’s our way of making sure you 


TIMESAVERS 

Six issues every year of the Tips <£ Techniques supplement for either 
Windows or Macintosh. This free publication is crammed with hints, 
short cuts, tutorials and program information to help you get more 
out of your software. 

Free use of the HotFax service to get up-to-date information on all 
Microsoft products - exclusive to Communique members. 

Access to Communique Technical News (CTN) via HotFax. Compiled 
at our Seattle headquarters to bring you the latest and hottest news 
and tips from developers and other techo experts. 

Free access to Microsoft Connect - our bulletin board which you 
access via a modem for self-help on all Microsoft products. 

A special member price of $30 (plus postage & handling), instead 
of $45, for the new Communique PowerBase CD-ROM, a self help 
reference full of technical tips. 

Microsoft TechNet is a reference guide designed for technical 
professionals and it’s the leading resource for fast, complete answers 
to the toughest problems on the Microsoft desktop and system 
products. As a Communique member your year’s TechNet subscription is 
only $395, (plus postage & handling) - or you can buy a single issue of 
TechNet for $40 (plus postage & handling) instead of the normal non 
member price of $60. 

The Microsoft Developer Network (MSDN), a membership 
program for the serious software developer or corporate 
development group: 

Level I entitles you to a quarterly Development Library on 
CD-ROM plus bi-monthly Developer Network News. Communique 
members pay only $395 (plus postage & handling) - a saving of 10%. 
Level 2 offers members all the benefits of Level 1 plus the latest 
releases of Microsoft Software Development Kits and Device 
Driver Kits. Communique members pay only $765 (plus postage 
& handling) - a saving of 15%. 

The new Level 3 delivers all the above plus the BackOffice Test 
Platform - a set of CD-ROMS providing BackOffice Server for 
testing and developing purposes. Communique members pay only 
$1,695 (plus postage & handling) instead of $1,795. 

INFORMATION 

I I great monthly issues of Communique magazine (including 
the bumper holiday issue) with 56 pages packed with hints, 
features, news, interviews, letters, tips and user stories. 
Communique magazine binders protect Communique copies 
and Tips and Techniques. Easy access to your information. 
Binders cost only $15 each plus postage and handling. 

Self-help with 10% off all Microsoft Press® books at Dymocks, 

Uni Co-Op book shops and selected book resellers. 


If you want to read articles with a more technical bent than the 
magazine’s, Communique On-Line is for you. Log on and discover 
more complex hints and tips, as well as a forum to debate the 
technological issues of the moment. 

DISCOUNTS 

Keep up to date with the latest software and receive exclusive 
discounts (up to $50) on Microsoft upgrades. 

Master your software with a 20% discount on training from Drake, 
Citidata, Citisoft and ACCS. 

Use Microsoft connections to receive exclusive discounts on other 
products such as hardware and software that complement our own. 
Offers are announced every month in Communique magazine. 
Receive an exclusive $ 100 discount on a subscription to Microsoft 
TechNet - an invaluable reference guide for technical professionals. 
Communique members enjoy exclusive discounts (up to 15%) on all 
three levels of the MSDN membership program. 

HELP 

Communique members can call an exclusive 1-800 toll free number 
for help with your software problems. 

Standard Support comes free. It’s what you ask for if you’ve 
registered your software and you’re having problems installing - 
or you think you’ve encountered a product bug. 

Priority Support is what we’ll ask you to pay for but relax because 
Communique membership entitles you to great savings. Just get on 
the phone and get talking. We’ll try to solve your problem before 
putting down the receiver. 

Choose the support payment option of your choice; 

Support as you need it If you’re a Communique member you 
can buy Desktop Support at $25 per problem solved instead of 
the normal $35 for non-members. 

The convenience of pre-bought support If you’re using 
Desktop Support fairly regularly, save time and money by getting 
a Pack of 6 Support Calls. Communique members are entitled to 
great savings, paying only $130 (instead of the usual $210) for a 
Pack of 6 and only $240 (instead of $420) for a Pack of 12. 
Communique Care offers all the benefits of standard 
Communique membership plus five priority support calls for $99. 
Professional Support All Communique members have access to 
Professional Support at $100 per problem solved, instead of the 
normal $145 for non-members. Communique Care offers even 
greater savings at $85 per problem solved. 

Plus, your personalised membership card identifies you as a 
member of Microsoft Communique, and gives you access to your 
exclusive Communique benefits. 

For more information on the Communique Program and 
benefits call 1-800 817 328 or in Sydney call (02) 870 211 I. 




APPLICATIONS 

Part numbers relate to 3.5" disks unless otherwise shown as: • CD-ROM SciV0 U p 

to $50 

Product 

Platform 

Part 

w7rZn 

Upgrade 

Communique 

Microsoft Access 2.0 (CCP) 6 

Windows 

077-051-208A 

Access 1.0 or l.l 

$169 

$149 

Microsoft Access Developers 
Toolkit 2.0 

Windows 

077-751-200A 

Access Distribution Kit l.l 

$499 

$449 

Microsoft Bookshelf 95 

Windows 

086-052-023 • 

1991,92,93,94 

$59 

$49 

Microsoft Creative Writer l.l 
disk to CD-ROM conversion 

Windows 

Macintosh 

265-056-I00Z • 

Creative Writer for Windows or Macintosh 
version 1.0 

$25 

$25 

Microsoft Encarta 95 

Macintosh 

196-088-003A © 

1992 or later 

$79 

$69 

Microsoft Encarta 96 

Windows 

196-056-010A • 

1992 or later 

$59 

$49 

Microsoft Excel 5.0 (CCP) J 

Windows 

Macintosh 

065-151-500A 
065-096-688A 

1.0-4.0 

$169 

$149 

Microsoft Fine Artist l.l 
disk to CD-ROM conversion 

Windows 

Macintosh 

266-056-I00Z • 

Fine Artist for Windows or Macintosh 
version 1.0 

$25 

$25 

Microsoft FoxPro 2.6 

Standard Edition 

MS-DOS 

215-895-020 

FoxPro 2.5 

$49 

$49 

Microsoft FoxPro 2.6 

Professional Edition 

MS-DOS 

Macintosh 

2151095-260A 
2I5I096-260A 

Any Standard Edition of FoxPro 

$499 

$499 

Microsoft FoxPro 2.5 Professional 
to 2.6 Professional for Macintosh 

Macintosh 

2151096-020 

FoxPro for Macintosh Professional 2.5 

$79 

$69 

Microsoft FoxPro 2.5 to 2.6 
Distribution Kit upgrade 

MS-DOS 

215-695-020 

FoxPro Distribution Kit 2.5 

$49 

$49 


Save up to $ 50 on upgrades 


APPLICATIONS 

Part numbers relate to 3.5" disks unless otherwise shown as: • CD-ROM Save U p 

to $50 

Product 

Platform 

Number 

Vendon 

Price*" 6 

Communique 

Microsoft Mail 3.5 for 

PC Networks Server 

Windows 

068-695ZV350 

MS Mail Server version 2.1 - 3.2, Workgroup Post 
Office Upgrade (from WFW 3.x, Windows NT 3.x, 
and Windows 95), or a Competitive Server. 

$499 

$449 

Microsoft Money 3.0 

Windows 

105-051-300AA 

1.0-2.0 

$19 

$19 

Microsoft Mouse 

Intellipoint l.l Driver 

Windows 

135-099-389 

1.0- 10.0 

$14.75 

$14.75 

Microsoft Access 2.0 upgrade 
for Office for Windows (CCP)~ 7 

Windows 

077-051-208A 

Office for Windows 4.2 Standard Edition 

$169 

$149 

Microsoft Office 4.2 (CCP)~ 7 

Windows 

Macintosh 

02I-05I-462AAM 

02I-05I-463AAH’) 

02I-096-425AA 

Office 1.0 - 3.0, Word, Excel, PowerPoint or 

Access (see ~a), or any version of Works (~b) 

$399 

$349 

Microsoft Office Professional 4.3 
for Windows (CCP) 7 

Windows 

269-051-436AAM 
269-051 -437AA(~ b > 

Office 1.0 - 3.0, Word, Excel, PowerPoint or 

Access (see -a), or any version of Works (~b) 

$499 

$449 

Microsoft PowerPoint 4.0 (CCP)~ 4 

Windows 

Macintosh 

079-051-427A 
079-096-405A 

2.0 - 3.0 

$169 

$149 

Microsoft Project 4.0 (CCP)~ 5 

Windows 

Macintosh 

076-051-I20A 
076-096-040A 

1.0-3.0 

$229 

$199 

Microsoft Publisher 2.0 

Windows 

164-051-200Z 

lot 

$89 

$79 

Microsoft Publisher for Windows 
Licence Pack”* 

Windows 

1644050-200A MLP 

1.x 

$109 

$89 

Microsoft SQL Server 6.0 
forWindows NT 

Win NT 

228-075-600A • 

1.x or 4.x 

$739 

$689 

Microsoft SQL Workstation 6.0 
forWindows NT 

Win NT 

228-875-600A • 

1.x or 4.x 

$369 

$319 
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COMMUNIQUE 


APPLICATIONS 

Part numbers relate to 3.5" disks unless otherwise shown as: ~ CD-ROM SciVB U D 

to $50 

Product 

Platform 

Part 

Number 

From 

Version 

Price 3 ' 6 

Communic^e 

Microsoft Visual FoxPro 3.0 
Standard Edition 

Windows 

215-051 -130A 

215-052-I30A • 

FoxPro Standard 2.x 

$159 

$139 

Microsoft Visual FoxPro 3.0 
Professional Edition 

Windows 

2151051-130A 
2I5I052-I30A • 

Any version of FoxPro 2.x 

$449 

$399 

Microsoft Windows NT 
Workstation 3.51 

Win. NT 
Win. NT 

236-074-570A 
236-074-351A 

Windows NT version 3.5 

Windows NT version 3.1 

$79 

$159 

$69 

$139 

Microsoft Word 6.0 for MS-DOS 

Windows 

034-095-600AA 

Word 1.0-5.5 for MS-DOS 

$169 

$149 

Microsoft Word 6.0 (CCP) 1 

Windows 

Macintosh 

059-151-112AA 
034-196-109AA 

Word 1.0 - 2.0 for Windows, 1.0 - 6.0 for MS-DOS 
Word 1.0 - 5.1 for Macintosh 

$169 

$149 

Microsoft Works 3.0 (CCP) 3 

Windows 

070-051-303AA 
070-052-300A ® 

Works for MS-DOS 1.0-3.0 

Works for Windows 2.0 

$69 

$49 

Microsoft Works 4.0 
for Macintosh (CCP)~ 3 

Macintosh 

070-096-400AA 

Works for Mac 1.0-3.0 

$69 

$49 

Microsoft Works 4.0 
& Bookshelf 95 

Macintosh 

0701-088-400Z 

Works for Mac 1.0-3.0 

$99 

$79 

Microsoft Works 

Licence Pack" 

X-platform 

0704055-400A MLP 

Works for MS-DOS 1.0-3.0, 

Works for Windows 2.0 

Works for Mac 1.0-3.0, 

$59 

$49 

Microsoft Works 3.0 for MS-DOS 

MS-DOS 

070-295-300Z 

1.0-2.0 for MS-DOS 

$69 

$49 


PRICES SUBJECT TO CHANGE WITHOUT NOTICE 


On products listed in the Communiqui upgrade pages. 

Includes Excel 5.0, PowerPoint 4.0 and a copy of Word 6.0 for Windows. 
Compliance checking: requires previous version of Word. 

Compliance checking: requires previous version of Works. 

Compliance checking: requires previous version of Project. 

Compliance checking: requires any version of an Office application. 
Compliance checking: requires previous version of Publisher. 


' Offer valid until March 31, 1996 

** Licence Packs do not contain disks or documentation. 

~ 2 Compliance checking: requires previous version of Excel. 

4 Compliance checking: requires previous version of PowerPoint. 

6 Compliance checking: requires previous version of Access. 

8 Compliance checking: requires an equivalent competitive product. 

*** Limited offer. 


LANGUAGES 

Part numbers relate 



Product 

Part 


Upgrade 

Communique 

Fortran 5.1 

005-045-510A 

1.0 

$119 

$99 

Fortran Powerstation 4.0 

Standard Edition 

250-056-325A 

Any Fortran 

$449 

$399 

Fortran Powerstation 4.0 
Professional Edition 

250I056-325A 

Any Fortran 

$739 

$689 

Macro Assembler 6.1 

016-051-61IA 

1.0 

$129 

$109 

Visual Basic 1.0 for MS-DOS 
Professional Edition 

203-095-I00A 

Quick Basic 1 .x, Basic PDS 1 .x-7.1 

$299 

$269 

Visual Basic 1.0 for MS-DOS 
Standard Edition 

046-095-I00A 

Quick Basic 1 .x, Basic PDS 1 .x-7.1 

$159 

$139 

Visual Basic 4.0 for Windows 95 
& Windows NT Std Edition 

046-051-400A 

Visual Basic for Windows 2.0, 3.0 Standard Edition 

$89 

$79 

Visual Basic 4.0 for Windows 95 
& Windows NT Pro Edition 

203-054-205A 
203-056-205A • 

Visual Basic for Windows 2.0, 3.0 Professional Edition 

$149 

$129 


203-054-205A 
203-056-205A • 

Visual Basic for Windows 2.0, 3.0, 4.0 Standard Edition 

$449 

$419 

Visual Basic 4.0 for Windows 95 & 
Windows NT Enterprise Edition 

2031056-400A • 

Visual Basic for Windows 3.0, 4.0 Professional Edition 

$739 

$689 

Visual C++ 4.0 Subscription 

0482056-060A • 

Microsoft Visual C++ 1.x, 2.x 

$519 

$469 

Visual C++ 4.0 

0482156-060A • 

Any C/C++ Compiler 

$379 

$329 

Visual Test 

163-056-400A 

Test 1.0-3.0 

$299 

$269 

Visual SourceSafe 

324-056-110A 

SourceSafe l.0-3.xor Delta 1.0 

$159 

$139 












































Are you using the latest 
and best version of your 
software? 


A grab pack 

of goodies 

Microsoft Office Value Pack 

Upgrade and get everything you need to put you and 
v your business on the fast track with all the hot software 
and extras that make up the Microsoft Office Value Pack. 

The Microsoft Office Value Pack allows you to upgrade all 
your favourite applications at once! For starters the pack con¬ 
tains the complete suite of Windows 95 applications that make 
up Microsoft Office Professional, including Word, Excel, Access, 
PowerPoint and Schedule+. As well there’s the CD deluxe ver¬ 
sion of Microsoft Publisher, which allows you to create newslet¬ 
ters, brochures, flyers and heaps more! 

This whopping big package also includes Microsoft’s answer 
for small business users - the Small Business Pack - with tools 
for planning and keeping track, and the Windows 95 training CD- 



ROM which will 
introduce new users of the 

platform to all the handy bits and bobs that make life easier. 

When you’ve mastered the new look Windows there’s 
Microsoft Plus! You can use Plus! to add some great touches to 
your machine, sort out your Internet connection and give you 
some great system tools. 

The Microsoft Office Value Pack also comes with the 
Microsoft Ergonomic Mouse, a great third-party add-in business 
graphics program and three CD samplers of other products in 
the Microsoft Home range - and games! 

Communique members can upgrade with the Microsoft 
Office Value Pack for $549. Non-members can 


Swap and Save up to $50 

product thanks to our competitive Trade-Ups. Simply find if your current product qualifies to be traded up and note the 
Then fill in the upgrade order form and send it with all of your original disks from your current product. It's so very easy 

can 

Microsoft 

Drice. 

Product 

Platform 

Number 

Son 

Upgrade 

Communique 

Microsoft Excel 5.0 

Macintosh 

065-096-690A 

Upgrade from any competitive spreadsheet 
with an RRP greater than $400. 

$169 

$149 

Microsoft Office 4.2 

Macintosh 

02I-096-420AA 

Upgrade from any competitive word-processing, 
business graphics, spreadsheet package with an RRP 
greater than $400, or any version of ClarisWorks. 

$399 

$349 

Microsoft PowerPoint 4.0 

Macintosh 

079-096-400A 

Upgrade from any business graphics package 
with RRP greater than $400. 

$169 

$149 

Microsoft Project 4.0 

Macintosh 

076-096-400A 

Upgrade from any competitive project management 
package with an RRP greater than $400. 

$229 

$199 

Microsoft Publisher 2.0 

Windows 

164-051-200Z 

Upgrade from any competitive desktop publishing 
package with an RRP greater than $ 100. 

$89 

$79 

Microsoft Word 6.0 

Macintosh 

MS-DOS 

034-196-110AA 
034-09S-600AA 

Upgrade from any competitive word-processing 
package with an RRP greater than $400. 

$169 

$149 

Microsoft Works 4.0 

Macintosh 

070-096-400AA 

Upgrade from any competitive Macintosh integrated 
package with an RRP greater than $100. 

$69 

$59 

Microsoft Access (CCP)~ 8 

Win 95 

077-054-004A 

Upgrade from any database package. 

$I69 A 

$149 

Microsoft Excel (CCP) 8 

Win 95 

065-054-701A 

Upgrade from any spreadsheet package. 

$I69 4 

$149 

Microsoft Office 

Professional Edition (CCP)~ 8 

Win 95 

269-054-70IZ 
269-056-70IZ • 

Upgrade from any spreadsheet, word-processor, 
database or business graphics package. 

$499 4 

$449 

Microsoft Office 

Standard Edition (CCP)- 8 

Win 95 

021-054-70 IZ 

021-056-70IZ • 

Upgrade from any spreadsheet, word-processor, 
database or business graphics package. 

$399 4 

$349 

Microsoft PowerPoint (CCP)~ 8 

Win 95 

079-054-701A 

Upgrade from any business graphics package. 

$169* 

$149 

Microsoft Project (CCP) 8 

Win 95 

076-054-701A 

Upgrade from any project management package. 

$229 4 

$199 

Microsoft Word (CCP) 8 

Win 95 

059-054-70 IZ 

Upgrade from any word-processing package. 

$169* 

$149 

Microsoft Works (CCP)~ 8 

Win 95 

070-054-425AA 

Upgrade from any intergrated package. 

$69 

$49 
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COAMJNIQUE 


DIRECTORY 



The following numbers are for 
Communique members only. 
Others can call (02) 870 2100. 
9.00am - 5.00pm (EST) 
Call (02) 870 2111 
Or for those outside 
Sydney 1-800 257 253 
The Sales Information Centre 
provides pre-sales product 
information, upgrade order 
services, and answers 
Communique enquiries and 
general enquiries. 


PRODUCT SUPPORT 


Product Support Services 
provides post-sales technical help 
in two categories. Please have 
your Communique number and 
PIN ready when you call. 

STANDARD SUPPORT 
- NO CHARGE 
8.00am - 8.00pm 
Monday - Friday (EST) 
Call (02) 870 2113 
(Sydney area) 
or 1-800 817 328 
(outside Sydney) 

If you have trouble installing 
Microsoft software (this does not 
apply to Business Systems prod¬ 
ucts), or if you believe you’ve 
encountered a fault, then Standard 
Support is what you need. As a 
Communique member, you get 
direct access to our Support 
Analysts, who will do their best to 
solve your problem. This service 
is free of charge (except for the 
cost of the call). 

The info on these pages 
changes each month. If you 
can’t find something please 
check your back issues. 


PRIORITY SUPPORT 
8.00am - 8.00pm 
Monday - Friday (EST) 
Call (02) 870 2133 
(Sydney area) 
or 1-800 808 532 
(outside Sydney) 

If you would like assistance with 
how to use specific features of 
Microsoft software, then Priority 
Support can help. As a 
Communique member, you get 
priority access to our Support 
Analysts, who will do their best to 
assist you. This service is charge¬ 
able. Rates vary according to your 
Communique membership level 
and the category of the product 
for which you want help (see the 
description of Desktop and 
Professional products categories 
below). You must possess a valid 
Priority Support contract before a 
Support Analyst can handle your 
problem. 

DESKTOP & PROFES¬ 
SIONAL SUPPORT 

Which support is right for you? 
Microsoft products attract 
different support charges depend¬ 
ing on their category. 

The Desktop category includes 
all applications, non-server operat¬ 
ing systems, and hardware - 
products typically used by individu¬ 
als for their own purposes. 
Desktop products include Word, 
Excel, Office, PowerPoint, 
Publisher, Project, Access, all Mail 
client products, all Home products 
(including Works, Money, Kids, 
Flight Simulator, all Multimedia 
titles, and all games), Windows, 
Windows for Workgroups, MS- 
DOS, the non-server components 
of all versions of Windows NT, 
and all hardware products (includ¬ 
ing the Microsoft Mouse and 
Windows Sound System). 


The Professional category 
includes all software development 
tools, networking, and systems 
products - products typically used 
by application developers and/or 
computing professionals to create 
software solutions. Professional 
products include all programming 
languages, all Microsoft SDKs and 
APIs, all other development tools 
(including Delta and the Microsoft 
Source Profiler), all Fox products 
(including FoxPro and FoxBase), 
SQL Server, Lan Manager, all non¬ 
client Messaging products, all 
Gateways, and the server compo¬ 
nents of Windows NT Advanced 
Server/Windows NT Server. 

CONNECT 
BULLETIN BOARD 

Call 24 hours, 7 days a 
week (02) 878 5200. 
Microsoft’s self-help bulletin 
board, covers the range of 
Microsoft Desktop and 
Professional products, and lets you 
browse at leisure and download 
over a modem the information 
you need as you need it. This 
service is free of charge (except 
for the cost of the call). 


MICROSOFT 

TECHNET 


Microsoft TechNet is designed 
for technical professionals who 
support and train users, adminis¬ 
ter databases or networks, 
integrate products and platforms, 
or evaluate and specify new 
products and solutions. Microsoft 
TechNet is the leading resource 
for fast, complete answers to 
technical questions on Microsoft 
desktop and system products. 
Updated monthly on CD-ROM, it 
provides the most complete 
collection of technical information 
on Microsoft products anywhere. 


Special subscription discounts are 
available to Communique Care 
and Communique Pro members. 

For more details phone: 

(02) 870 2111 or 1-800 257 253 
outside Sydney. 


TRAINING 


Microsoft Institute of 
Advanced Software 
Technology 

Hands-on technical courses to 
help programmers take full 
advantage of the latest Microsoft 
systems software. 

9.00am - 5.00pm EST. Telephone 
(02) 870 2250 or fax (02) 870 2255. 

Microsoft Solution 
Providers Authorized 
Technical Education 
Centers 

♦ AlphaWest Pty Ltd - Perth (09) 

481 4140 ♦ Aspect Computing - 
Sydney (02) 9957 3188 Melbourne 
(03) 9818 0604 Adelaide (08) 379 
0466 Canberra (06) 247 7677 

♦ Auldhouse Computer Services - 
Chatswood (02) 415 3955 
Melbourne (03) 9804 5648 Brisbane 
I -800 067 799 ♦ Citidata - Sydney 
(02) 906 1935 ♦ Com Tech Com¬ 
munications Pty Ltd - Sydney (02) 

317 3119 Melbourne (03) 9696 0770 
Brisbane (07) 3221 2444 Perth (09) 
322 5605 Adelaide (08) 271 8600 
Canberra (06) 257 7695 

♦ Datamatic - Sydney I -800 027 
203 North Adelaide (08) 239 1113 

♦ Digital Learning Services - Sydney 
(02) 223 4860 Melbourne (03) 9275 
3333 ♦ Dialog Pty Ltd - Brisbane 
(07)3368 2011 ♦Educom- 
Melboume (03) 9670 0388 Sydney 
(02) 9957 1633 ♦ Hunter Institute 
of Technology - Newcastle (049) 237 
404 ♦ Imageword - Canberra (06) 
257 5045 ♦ InfoMat - Melbourne 
(03) 9888 6399 ♦ The Training 
Group of Newcastle - Newcastle 
(049) 672 777 ♦ The Quill Consult¬ 
ancy - Hobart (002) 238 277 










DIRECTORY 


Microsoft Authorized 
Apple Macintosh 
Training Centers 

♦ Apple Centre - Alice Springs 
(089) 529 300 Apple Centre - 
Darwin (089) 430 649 ♦ Random 
Access WA - Perth (09) 278 1000 

♦ Choice Systems - North Sydney 
(02) 9957 4314 ♦ CPM&S Group - 
Norwood (08) 362 4949 ♦ Forrest 
Training - Sydney (02) 262 2284 

♦ Logical Solutions Training Centre 

- Sydney (02) 367 8505 Deakin (06) 
283 3244 South Melbourne (03) 
9696 5608 Spring Hill (07) 3832 
3999 ♦ The Quill Consultancy - 
Hobart (002) 238 277 ♦ The 
Training Group NSW - Waratah 
(049) 672 777 

Microsoft Solution 
Providers Authorized 
Training Centers 
ACT - ♦ Citidata - Deakin (06) 

285 3902 ♦ Drake Training - 
Canberra (06) 249 7366 ♦ Fern- 
tree Computers - Canberra (06) 

248 8488 ♦ ImageWord - Campbell 
(06) 257 5045 ♦ MTE - Canberra 
(06) 247 6333 ♦ Wizard Computer 
Training - Canberra (06) 275 0730 
NSW - ♦ ACCS Australian Centre 
for Computer Science - North 
Sydney (02) 9957 4244 ♦ Applied 
Functional Training - St Leonards 
(02) 9906 3773 ♦ Aspect 
Computing - North Sydney 
(02) 9957 3188 ♦ Bolstler Fahey - 
Sydney (02) 264 2203 4 Citidata - 
St Leonards (02) 9906 1935 

♦ Drake Training - Sydney (02) 

262 3900 North Sydney (02) 

9929 0767 Parramatta (02) 891 1022 
Newcastle (049) 29 4755 ♦ Educom 

- North Sydney (02) 9957 5833 

♦ Femtree Computers - Sydney (02) 
9931 1600 ♦ Forrest Training - 
Sydney (02) 262 2284 ♦ ICOM 
Solutions - Sydney (02) 261 2499 
Parramatta (02) 891 4277 

♦ Integrated Business - Sydney (02) 
233 4000 Caringbah (02) 526 2455 

♦ InTouch Consultancy - Campbell- 


town (046) 250 986 ♦ MTE - 
Sydney (02) 261 5555 Parramatta 
(02) 891 3344 ♦ Network Logic - 
Sydney (02) 233 7500 ♦ Poliak 
Partners - Sydney 1-800 227 440 
Parramatta (02) 687 1977 ♦ The 
Training Group - Newcastle (049) 

67 2777 ♦ Training and Support- 
North Sydney (02) 9956 6366 
Parramatta (02) 893 9000 
SA - ♦ Aspect Computing - 
Adelaide (08) 379 0466 ♦ CitiSoft - 
Parkside (08) 373 5000 

♦ Computer Management Centre - 
Adelaide (08) 223 0600 ♦ CPM&S 
Group - Norwood (08) 362 4949 

♦ Drake Training - Adelaide (08) 

212 2525 ♦ Ferntree Computers - 
Eastwood (08) 373 0454 ♦ MTE - 
Adelaide (08) 231 3048 ♦ Poliak 
Partners - Adelaide (08) 231 0662 

♦ Protech - Adelaide (08) 231 4066 

♦ The Learning Laboratory - Kent 
Town (08) 362 4211 

Qld - ♦ ACE Training - Brisbane 
(07) 3236 2434 4 Drake Training - 
Brisbane (07) 3229 3827 ♦ Ferntree 
Computers - Milton (07) 3236 1114 

♦ Insight Training - Spring Hill (07) 
3839 8244 ♦ MTE - Brisbane (07) 
3221 3611 ♦ Technisyst - Brisbane 
(07)3229 3150 

Vic - ♦ Business Resolutions - 
Melbourne (03) 9650 4644 

♦ Computelec Australia - Seaford 
(03) 9786 7177 ♦ Drake Training - 
Melbourne (03) 9245 0444 

♦ Educom - Melbourne (03) 9670 
0388 ♦ Ferntree Computers - 
Melbourne (03) 9622 8000 

♦ Franklin Collins - Melbourne (03) 
9600 1577 ♦ Infomat Australia - 
Canterbury (03) 9888 6399 4- MTE 
Melbourne - (03) 9629 5811 ♦ Ong 
Training - Melbourne (03) 9529 
8522 ♦ Poliak Partners - Melbourne 
(03) 9629 2977 ♦ Reflex Computer 
Services - Hawthorn (03) 9810 4545 

♦ Technisearch Ltd - Melbourne 
(03)9660 5100 

WA - 4 AlphaWest Pty Ltd - West 
Perth (09) 481 4140 ♦ Australian 
Training Institutes - West Perth (09) 


322 6150 ♦ Drake Training - Perth 
(09)321 2600 4- Femtree 
Computers - West Perth (09) 322 
2730 4- MTE - Perth (09) 324 1142 
Tas - 4 NDA Computing - Hobart 
(002) 242 660 Launceston (003) 344 
910 4- The Quill Consultancy - 
Hobart (002) 238 277 


AUTHORISED 
SUPPORT CENTRES 


Microsoft Authorised Support 
Centres offer a range of support 
services, including on-site support, 
help desk services and mission- 
critical support for all phases of 
planning, implementing and 
maintaining a client-server system. 
•4 AT&T Global Information 
Solutions 1-800 678 666 4 Digital 
Equipment Corporation - (02) 561 
5999 or outside Sydney 1-800-657 
542 4 Wang Australia - 13 2666 


MICROSOFT 

DEVELOPER 

NETWORK 


The Microsoft Developer 
Network is a membership pro¬ 
gram that delivers complete, up- 
to-date information on Microsoft 
development technology. The 
Development Library, a quarterly 
CD, is the official vehicle for all 
the technical information neces¬ 
sary to program for Windows. 
The Development Platform is 
Microsoft’s distribution mecha¬ 
nism for software development 
kits and device driver kits. 
Microsoft Developer Network 
Subscribers can have exclusive 
access to a support package for 
developer products at special 
discounts. Special discounts on 
membership are available to 
Communique Care and 
Communique Pro members. 

For more details phone: 

(02) 870 2111 or 1-800 257 253 
outside Sydney. 


MICROSOFT 

CONSULTING 

SERVICES 


MCS provides high-level 
information technology consulting 
services to large businesses and 
corporations. 

Chris Fagan MCS Practice 
Manager - Australia: 

Telephone (02) 870 2200 or fax 
(02) 805 1108. 

NSW - Hugh Jones MCS Branch 
Manager: 

Telephone (02) 870 2200 or fax 
(02) 805 1108. 

ACT - Maneesh Sarvia MCS 
Branch Manager: 

Telephone (06) 273 2292 or fax 
(06) 273 2298 

VIC - Chris Worth MCS Branch 
Manager: 

Telephone (03) 9286 3200 or fax 
(03) 9286 3232 
WA-Gerard O'Neill MCS 
Branch Manager: 

Telephone (09) 420 8400 or fax 
(09) 420 8420 
QLD - Peter Kincade MCS 
Branch Manager: 

Telephone (07) 3218 7000 or fax 
(07) 3218 7099. 


SOLUTION 

PROVIDERS 


Microsoft Solution Providers 
are a network of highly skilled 
professionals who can implement 
and support the very latest tech¬ 
nology. Their staff have a reliable 
set of technical skills and specialise 
in the building of complex solu¬ 
tions to help organisations. 

ACT - 4 Aspect Computing 
(06) 247 7677 4 Attachmate 
Australia (06) 247 2144 
4 Australian Technology Resources 
(06) 251 1100 4 CP Consulting (06) 
283 6777 4 CSC Australia (06) 201 
8400 4 Ferntree Computer 
Corporation (06) 248 8488 


S3 









What If We Told You That Aspect 
Delivers Over 30% Of All Microsoft 
Systems Training In Australia... 


—-1 /Li—I—^ 

jB Training | 


Sydney Tel: (02) 9957-2188 Fax: (02) 9957-2657 Melbourne Tel: (03) 9818-0604 Fax: (03) 9819-9093 

Canberra Tel: (06) 247-7677 Fax: (06) 249-1620 Adelaide Tel: (08) 379-0466 Fax: (08) 379-0474 
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♦ ImageWord (06) 257 5045 

♦ Ipex Information Technology 
Group (06) 209 8000 ♦ Logical 
Solutions (06) 283 3200 ♦ Praxa 
(06) 257 5666 ♦ Protech Australia 
(06) 285 1900 ♦ pTizan Computer 
Services (06) 255 2187 ♦ Select 
Computer Technology 

(06) 241 5633 ♦ Softlaw 
Corporation (06) 242 1982 

♦ The Software Group (Aust) 

(06) 282 7022 ♦ Unisys Australia 
(06) 274 3544 

NSW - ♦ Access I.T. Asia Pacific 
(02) 9954 3554 4- Aspect 
Computing (02) 9957 3188 ♦ AT&T 
Global Information Solutions 
(Australia) (02) 9964 8111 

♦ Attachmate Australia (02) 9975 

7188 4 Axiom Information Systems 
(02) 9957 6299 4 Business 
Computers of Australia Pty Ltd (02) 
9906 3611 4 Clear Technology Pty 
Limited (02) 310 3077 4 Corporate 
Computer Sales (Australia) (02) 417 
5555 4 Computerland Bankstown 
(02) 709 5366 4 Connections 
(TSIP) Pty Ltd (02) 552 3088 4 CP 
Consulting (02) 428 7111 4- Cray 
Communications (02) 9928 0000 
4 Digital Equipment Corporation 
(Australia) (02) 561 5252 4 Eden 
Technology (02) 241 3122 
4 Educom Australia (02) 9957 5833 
4 Equus Consulting (02) 261 4567 
4 Essentially Solutions (02) 667 
1755 4 Ferntree Computer Corp¬ 
oration (02) 9931 1600 4 Fusion 
Technology (02) 9955 7044 
4 Future Technologies (02) 299 
1400 4 GEC Alsthom IT (02) 415 
0500 4 Intergraph Corporation 
(02) 888 9900 4 Ipex Information 
Technology Group (02) 209 6666 
4 JNA Network Services (02) 417 
6177 4 Lanrex Consulting Services 
Pty Ltd (02) 416 1100 4 Metquip 
Systems (02) 805 0311 4 Network 
Systems Technology (02) 499 2900 
4 NT Solutions (02) 212 3999 
4 Peterborough Software (02) 9975 
7277 4 Platinum Software (Aust) 
(02) 9956 6166 4 PM2 Systems (02) 
9956 8222 4 PowerLAN 
Technologies (02) 418 3600 4 Praxa 


(02) 9957 5607 4 Senteq Informa¬ 
tion Systems (02) 391 0555 
4 Siemens Nixdorf Information 
Systems (02) 430 2100 4 Simply 
International (02) 9959 4555 
4 Sloane Duff & Associates (02) 

211 1477 4 Stancom Business 
Systems (02) 882 0000 4 State 
Computer Supplies (02) 9957 1115 
4 Strategic Software International 
(02) 418 2900 4 Sysygy Computer 
Networks (02) 9911 7727 4 Tardis 
Pty Ltd (02) 807 1777 4 TR Hall & 
Associates (02) 264 5300 4 Unisys 
Australia (02) 931 6666 4 WANG 
Australia (02) 847 7100 
NT - 4 Digital Equipment 
Corporation (089) 463 000 
QLD - 4 Data #3 Business 
Systems (07) 3371 8088 4 Ferntree 
Computer Corporation (07) 3236 
1114 4 Ipex Information Technology 
Group (07) 3406 5800 4 Praxa (07) 
3369 8100 4 Sunrise Computer 
Systems (07) 3368 3338 
4 Technology One (07) 3870 2044 
4 Unisys (07) 3361 1888 
SA - 4 Applied Micro Systems 
(Australia) (08) 304 1700 4 Aspect 
Computing (08) 379 0466 
4 Computer Management Centre 
(08) 223 0600 4 CPM&S (08) 362 
4949 4 Ferntree Computer 
Corporation (08) 373 0454 4 Ipex 
Information Technology Group (08) 
379 6911 4 Lodin Computer 
Supplies (08) 332 5077 4 Matcom 
Systems (08) 269 7700 4 Protech 
Australia (08) 231 4066 
TAS - 4 Prologic (002) 346 499 
4 Sleebs Computer Industries (002) 
346 477 4 Tasram (002) 311189 
VIC - 4 Argus Computer Systems 
(03) 9329 1844 4 Aspect Comput¬ 
ing (03) 9818 0604 4 AT&T Global 
Information Solutions (Australia) 

(03) 9321 3111 4 Attachmate 
Australia (03) 9694 6711 4 Business 
Computers of Australia (03) 9282 
0555 4 Computelec (03) 9786 7177 
4 Datum Management Systems (03) 
9820 1988 4 Digital Equipment 
Corporation (Australia) (03) 9275 
3333 4 Ferntree Computer 
Corporation (03) 9622 8000 


4 InfoMat Australia (03) 9888 6399 
4 IPEX Information Technology 
Group (03) 9242 5000 4 LBMS (03) 
9642 1100 4 MicroHelp (03) 9388 
0111 4 Oakton Computing (03) 

9853 8855 4 Praxa Limited (03) 
9690 3811 4 Protech Australia (03) 
9690 6600 4 Taskforce Computer 
Services (03) 9888 9233 4 Unisys 
Australia (03) 9522 3081 4 WANG 
Australia (03) 9246 4400 
WA - 4 Alpha West (09) 481 3293 
4 Applied Micro Systems (Australia) 
(09) 265 9700 4 Australian Technol¬ 
ogy Resources (09) 483 8111 4 Co- 
Cam Computer Systems (09) 426 
1500 4 Ferntree Computer Corp¬ 
oration (09) 322 2730 4 Helicon 
Corporation (09) 481 1717 
4 Integrated Systems Australia (09) 
470 4411 4 Q Technology (09) 367 
4022 4 Trilogy Resources (09) 324 
1462 


USER GROUPS 


ACT - 4 LAN Manager User 
Group - Canberra (06) 267 6159 
4 PC Users Group - Canberra (06) 
239 6511 

NSW - 4 Apple and Macintosh 
Users Groups - Sydney (02) 

476 5792 4 Australian Windows 
Networking User Group - Sydney 
(02) 390 6299 4 C Languages Users 
& Enthusiasts Society (CLUES) - 
Sydney (018) 614 227 4 Central 
Coast PC User Group - (043) 322 
800 4 Club Mac Inc - Sydney (02) 
552 4126 or (043) 293 192 4 Fox 
User Group - Sydney (02) 746 9500 
4 Programming S.I.G. (SPCUG) - 
Sydney (02) 599 1919 4 Microsoft 
Access User Group (Advanced) 
Sydney 041 19851995, Microsoft 
Access User Group - Parramatta 
041 9851995 - Nth Sydney (02) 929 
0100 - Microsoft SQL Server User 
Group (02) 888 9900 - Sydney 
BackOffice User Group, email: 
“ptybsd@microsoft.com” - Sydney 
Windows User Group (Excel and 
Word) (02) 415 2420 - Sydney PC 
Users Group - Main Meeting and 


Windows SIG (02) 972 2133 - 
Sydney PC User Group - Visual 
Basic SIG (02) 873 3700-Visual 
Basic Users Group (02) 877 7225 
Vic - 4 Access (Database) S.I.G. 
Melbourne - Melbourne (03) 9 
883 4382 4 FoxPro: The Melbourne 
Developer’s network - Melbourne 
(03) 9623 7668 4 Melbourne 
Access Users Group (03) 9727 
3877 4 Melbourne PC User 
Groups (03) 9699 6222 4 Microsoft 
Office Users Group 131 983 
4 Retired and Interested Persons 
Melbourne (03) 9803 6229 
4 Victorian Mac Users Group - 
Melbourne (03) 9654 7322 4 Visual 
Basic Users Group (03) 9878 3451 
Qld - 4 Apple-Q Inc - Brisbane 
(07) 878 2834 (after 7pm) 

4 Brisbane Access Users Group 
(07) 300 9999 4 Brisbug PC Users 
Group Inc (07) 201 5005 4 Logan 
City PC User Group - Qld (07) 208 
2332 4 Pine Rivers IBM Compatible 
Computer Club (07) 881 1553 
4 Sunshine Coast Computer Users 
Group (074) 91 4680 4 Visual Basic 
Users Group (07) 835 5610 
4 Windows Pacific (formerly 
Brisbane Windows User Group) 
(07)899 1956 

WA - 4 Computer Club of WA 
[Inc] (09) 332 6374 4 Perth FoxPro 
User Group (09) 306 4847 4 Perth 
PC User Group (09) 328 3328 
4 Perth Windows User Group 
(09) 386 6677 

SA - 4 Adelaide Access for Users 
Group (08) 287 1470 4 Adelaide 
PC Users Group (08) 331 0766 
4 Adelaide Micro Users Group 
Incorporated (08) 384 3027 
4 South Australian PC Users 
Group (08) 341 9151 4 Visual Basic 
Users Group (08) 223 7932 
TAS - 4 The Hobart Computer 
Users Group (002) 251 280 

If any details listed here are 

incorrect, please write to: 
Communique Magazine 
94-96 Pacific Highway, 

St Leonards, NSW 2065 
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COMMUNIQUE 


calling aii coiners 

Language is always changing to cater for a changing 
world. New words, like “net-surfing”, are constantly being 
bom, while others, like “telegram”, keel over and die. 

The world of computers is obviously one of the 
strongest forces driving word invention, as new experi¬ 
ences, delights, needs and frustrations emerge almost 
every day. 

On ABC radio last year you may have heard today’s 
flood of information described as “inundata”, or the 
distracting power of the Net as inducing a lot of “procras- 
tinet”, or the dreadful instant of realising an irrevocable 
error as the “oh-no moment” or the “damnosecond”. 

Other words are waiting for discovery. For example 
what, or indeed who, is a “plodge”, and where would you 
come across an “ilereine”? 

Here we invite you to contribute to filling any 
gaping holes you discover in the resources of the English 
language, either in the world of computing or in the realm 
of everyday life. 

The most interesting new term (along with a defini¬ 
tion) will earn its coiner a copy of Publisher for Windows 
95, with a Sidewinder 3D Pro for the runner-up. 

Send your entries to Communique Coin Collection, 

P.O. Box 222, St Leonards, NSW 2065. 



Communique Crossword Competition No. 12 

Here’s your chance to win a copy of Microsoft’s Music Central for Windows 95. All 
you have to do is complete the following Communique Crossword (our twelfth, no 
less) and send it as quickly as you can to the address below. As usual the clues 
contain either a synonym and a word play or two synonyms, while some are pure 
teasers. Weil draw a winner on April, 30, 1996. Remember, friends, only one entry 
per person, photocopies accepted. Anyone may enter, members and non-members 
alike. 

Send your entry to “April Communique Crossword Competition”, 

Communique Magazine, P.O. Box 222, St Leonards, NSW 2065. 



I. You select for a VIP a fantastic MSN 
folder of special items. [9,6] 

7. As hot-tempered promises. [5] 

8. A hot tip on easy access to 
a meadow of note. [4,5] 

10. PowerBase CD experts’ area 
prompts Babe to blench. [12] 

13. Neat active volcano? [4] 

15. He croaked, “No,” in 
hoarse-sounding talk! [5] 

16. Unendingly contemplate a slight. [4] 

18. An old Web geek’s transformed by 

the MSN technical collection. [9,4] 

20. A take-off of the endless 
show-off. [4] 

22. Finish the overblown, convoluted 
conclusions. [3] 

23. Last old war monger on the whole 
map of the globe. [5,5] 

25. Like a scotch for starters? [2] 

27. Must circle an excitable jiver’s 
CD-Rom. [5,7] 

28. A very helpful new pack ’cos bills 
mess us an awful lot. [5,8] 

1. PowerBase Words that are 
unusually sweet for him. [4,3,4] 

2. Redecorate one vacant 
city state. [7] 


3. United Nations’ guns are 
naturally not celebrated. [6] 

4. No end to that saint’s fire 
on this tree.. [3] 

5. Stir up a heartless wench 
to bite and grind away. [4] 

6. Game controller maniacally 
desired win. [4,6] 

8. Crowd around for a mega 
love-byte. [3] 

9. A steel instrument to uncover 
if I learnt. [4] 

11. Beer keeps the four inside and 
full of excitement. [5] 

12. An ostrich feather he attractively 
displays. [4] 

14. Relative to a nut cracker. [4] 

15. Snow flies about to reveal freshly 
discovered remains. [3,6] 

17. Scientist went on inventing. [6] 

18. 1024 unconscious youngsters. [4] 

19. Works out to be casually 
seduced. [7] 

21. It’s said the churches’ bodies are 
blackguards. [6] 

24. Extravagantly cares for the 
pastures. [5] 

26. Lab decontaminated the priest’s 
vestment. [3] 















"When we finally won the 
contract, my mind went 
back to the impact of our 
initial presentation using 
Litepro. It undoubtedly 
got us off to a flying start 
and sowed the seeds of 


success" 



I used to dread presentations - always losing sleep 
worrying about what might go wrong, and quite 
frequently did. 

Were the overheads in the right order? Were all 
the slides there? Would the charts fall over? 

Did everybody understand what they were 
presenting? And what about equipment failure, 
nervous operators, or the mission statement coming 
onto the screen upside down? 

Nightmare stuff, and I often ended up thinking that 
a milk bar might not be such a bad idea after all. 

Then a friend in another business told me about 
Litepro, and the huge difference it made to the 
impact and quality of a presentation. He reckoned 
that Litepro was a revolution in presentation 
technology which completely outdated traditional 
methods. What's more, he'd successfully tendered 
for two major pieces of business since using it. 

So we decided to hire a Litepro, and even though 
the system is very easy to operate, ELECTROBOARD 
gave us full training and service back-up. I couldn't 
believe how quickly our most nervous and reluctant 
presenters lost their stage fright. 

It was great to give slides and overheads away, 
and to use Litepro to project colour images with 
brilliant impact. As for plugging Litepro into our 
computer and using computer visuals to enhance 
our presentations, including photo quality scanned 
images, we couldn't believe the difference it made. 

Now all of our team are making brilliant, smooth, 
dynamic and technically faultless presentations - 
and needless to say, we've purchased our own units. 
What we still can't get over is how all this mega 
presentation power fits into a compact, lightweight 
case." 

For more information and a demonstration, call 
ELECTROBOARD now - we have offices in every 
state. 



1 800 622 880 


COMMUNIQUE 

YOUR PASSPORT 

TO THE WORLD OF 

COMPUTING 


Exclusive to Communique 
members for only $49 a year. 

Upgrade discounts - up to $50 
off when you upgrade your current 
Microsoft software applications 
Access to a priority 1-800 
upgrade and enquiry 
Hotline number 
Our monthly magazine - filled 
iwrth hints, tips and user stories 
Free Bi-monthly Tips & 
Techniques supplements 
(Mac & Windows versions) 
On-Line forum for members via 
Microsoft Netvvo r k 
Special member price for the 
new Communique PowerBase 
CD-ROM ($30 plus postage & han¬ 
dling, instead of $45), 

Access to HotFax 
information(Service (free fax 
service for members) 

Technical News via HotFax 
Microsoft Connections to 
receive exclusive discounts on 
products that complement our own 
Access to the Microsoft 
Connect Bulletin Board 
Exclusive 10% discount on 
Microsoft Press books 
at Dymocks, University Co-op 
Book'Shops and selected resellers 
Personalised membership 
card 

Priority Desktop Support 

cafe at $25 instead of $35 


Free 1-800 support line 
Access to discounted Priority 
Support Packs 

Invitations to leading industry 

events and potential seating at: : 

Microsoft events 

Exclusive magazine binder at 

only $! 5 plus postage and handling 
* join for 2 years at a special 



The Journey starts here. 

You are invited to join Microsoft 
Communique, Microsoft's special customer 
program that heads up one of the world’s 
leading communities of computer users. 

The Communique program offers vital help, 
information and discounts to make you 
more productive, save your valuable time, offer savings where it 
counts, and preserve your spirit of independence. 

The world is changing. Your computer can now do more than ever 
before. There's more to experience. And so much more to discover 

COAMUNIQUE ■ 

So discover it! Take the challenge - take that journey. Join 
Communique and get your passport to the world of computing. 




Mr □ Mrs □ Ms □ Miss □ Other_ 


Company (If abblicable) 

Street Address 


Position 

Suburb 

State 

Postcode 

Daytime Phone ( ) 


Evening Phone ( ) 

Fax ( ) 


E-mail 


I WISH TO JOIN COMMUNIQUE FOR 

I year for just $49, □ 2 years for just $90 C 

□ I am a Windows ® user, □ I am a Macintosh ® user 
PAYMENT DETAILS I would like to pay by 

□ Bankcard □ Visa □ Mastercard 

□ Diners Club □ Cheque payable to Microsoft 


□ Amex 

□ Money Order 

Credit Card Number 11 I 1 1 1 I 1 I I .1 1 I I . I .1. I I Expiry Date 


Cardholder’s Nan 


I (02) 870 2285 j 


FAXBACK TO 

































